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Hello,

Just like the blossoming spring flowers, we are turning over a new leaf in
our agenda. While preparing for the warm season we are also preparing
for the beauty and cosmetic trade shows we will be attending in the

coming weeks.

As Turkish Cosmetics, our first stop will be the Iran Beauty & Clean
exhibition which will be organized between April 24-27 in Tehran. Then,
as IKMIB, we will be steering our direction and attention towards the
Beautyworld Middle East, one of the largest shows in the industry to
be held between May 14-16. Our aim is to represent our country in the
best possible way in this fair which had an impressive record of 1522
participating companies and nearly forty thousand professional visitors

last year.

The cover shoot of our new issue is designed in line with the beauty and
make-up trends of Spring/Summer 2017 season. Bringing vibrant colors
under the spotlight, the photoshoot was inspired by the colorful spring
flowers that we interpreted in a modern artwork dedicated to beauty. In
addition to interviews with some of the most prominent names in the
industry, in this issue we are also taking a closer look at products that take

the Turkish beauty sector one step further and Turkish beauty rituals.

We hope to see you again in the coming issues to share a new period full

of brand new projects...

Merhaba,

Ilkbaharin tam ortasindayken ¢igek acan agaclarla birlikte biz de
gindemimizde yeni sayfalar acgiyoruz. Sicak mevsime hazirlanirken
ontmizdeki haftalarda katilacagimiz gizellik ve kozmetik fuarlarina

hazirlanmay1 da ihmal etmiyoruz.

Turkish Cosmetics olarak ilk duragimiz: 24-27 Nisan tarihleri arasinda
Tahran'da diizenlenecek olan Iran Beauty & Clean fuari. Bu anlamh
katilimin hemen ardindan rotamizi Orta Dogu'ya gevirecegiz ve IKMIB
olarak 14-16 Mayis tarihleri arasinda gerceklesecek, sektoriin en buytik
fuarlarindan biri olan Beautyworld Middle East'deki yerimizi alacagiz.
Gectigimiz sene 1522 katiimc firma ve yaklagtk 40.000 profesyonel
ziyaretciyi agirlayan Beautyworld Middle East'de, bu sene de tilkemizi en

iyi sekilde temsil etmeyi amagliyoruz.

Birazdan sayfalarinda gezineceginiz yeni sayimizdan bahsedecek olursak,
kapak ¢ekimimiz lkbahar/Yaz 2017 makyaj ve giizellik akimlarryla paralel
cizgide gidiyor. Baharin capcanli renklerinin bagrolde oldugu bu ¢ekim igin
rengarenk ¢iceklerden ilham aldik ve onlari modern bir giizellik tablosuna
yerlestirdik. Sekt6riin onemli isimlerinin yani sira, Tirk kozmetigini
dinyada bir adim ileri gotiren Uriinlere, Tirk giizellik ritGellerine de

yakindan bakiyoruz.

Yepyeni projelerle dolu bir dénemi sizlerle paylagacagimiz yeni sayilarda

gorusmek uzere...

................................................................................ . <<.>>
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FIKRET YILDIRICI
HIGH VALUES

COURAGE, INDUSTRIOUSNESS AND TENACITY LIE BEHIND THE SUCCESS TIBET
INC. HAS GAINED OVER THE YEARS IN FOOD AND PERSONAL CARE INDUSTRIES.
MR. FIKRET YILDIRICI TELLS US ABOUT THE STORY AND FUTURE PROJECTS OF

THIS POWERFUL COMPANY WHICH WAS ESTABLISHED IN 1962.

questions seda kokli photography tibet a.5. archives
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"HEALTH IS A

If we were to go back in time in Tibet
Inc.'s history, what kind of an establish-
ment story would we find?

Tibet Inc. was founded in 1962 and the founda-
tion document was signed by the Prime Minis-
ter of the time, Ismet Indnii. The company began
producing cleaning materials; our first product
was Ernet Deodorant Blocks. Tibet Inc. crossed
paths with Sultanlar Group in 1981. Sultanlar
Marketing undertook the distributorship of the
company in Turkey and contributed a great deal
to the development of the brand. In 1983 Sul-
tanlar Group acquired the company within the
framework of their transition strategy from dis-
tributorship to production. Thus Tibet’s produc-
tion facilities in 4. Levent passed into the owner-
ship of Sultanlar Group and later was expanded

to incorporate food products.

As far as we know, Tibet Inc. developed

2
e
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new brands in that period...

Yes and at the time the print media had run our
story as “the company that put a barcode on a
rolling pin”. As the supermarkets switched to
bar-coded sales we seized the opportunity in
non-food products and created a new sector by
institutionalizing this.

Which products or brands are most pop-
ular abroad?

Our liquid soap brand Saloon is very well known
and enjoys a widespread sales network spanning
from the Americas to Australia. Likewise Sa-
loon’s shower gels, room perfumes and cotton
varieties are among our most important export
items. Deonet became a generic brand in Azer-
baijan. Fulnet toilet deodorants are very popular
in Iraq and Iran. Tibet Inc.s first insect repellent
Tiptrap has become a worldwide brand after be-
ing the market leader in Turkey.

88 YUKSEK DEGERLER 2%

"'BEAUTY EXPERT,

In your opinion, what is the road to suc-
cess in the cosmetics sector?

I think what I am about to say is basically true
for not only cosmetics but for all kinds of in-
dustries; the formula to success involves under-
standing the consumers. Understanding con-
sumers’ needs, more importantly their future
expectations they themselves may not even be
aware of yet, and meeting them before our ri-
vals do will bring us success.

You have developed very powerful
brands in personal hygiene and self-care
sectors; what are your future projects
to further improve their position?

First of all we keep tabs on the consumer trends
very closely and shape our projects in line with
them. Health is a very important element in all
industries that involves the individual and we
design our products accordingly.

4&I» Tibet A.S.'nin tarihcesinde gerilere
gittigimizde, bizi nasil bir kurulus hikayesi
bekliyor?

Tibet firmasi1962 yilinda, zamanin Bagbakan'i Ismet
Inont'niin imzastyla kuruldu. Firma, temizlik Grdinleri
imalatina basladi, Emet Koku Giderici bloklar ilk
driinlerindendi. Sultanlar Grup ile Tibet firmasinin
kesismesi 1981 yilina rastlyor. Sultanlar Pazarlama,
firmanin Tarkiye distribUtorligiini tstlendi ve markanin
gelisimine onemli katkilarda bulundu.1983de Sultanlar
Grup'un distribiitorlukten Greticilige gegis stratejisi
kapsaminda, satin alma islemi gerceklesti. Tibet'in

Istanbulda, 4. Levent'te konumlanmis  temizlik
tesisleri de boylelikle Sultanlar Grup bunyesine gegti
ve sonrasinda gida Grinlerini de kapsayacak sekilde
genisletildi.

Tibet A.§. bu donemde biinyesine yeni
markalar da ekledi, degil mi?

Evet, Emet, Deanet ve Turkiyenin jenerik markasi
Camsilin yanina Aida deodorant, Aida ve Saloon sivi
sabun, Miscam cam temizleyicisi, Blue Blue sampuan
gibi yeni markalarini ekleyerek temizlik ve kozmetik
pazarinda 6nemli bir konuma gelmeye bagladi. Saloon
sivi sabuna yapilan yatinm, kati sabun- tiiketiminin

yaygin oldugu titkemizde bilyik bir cesaret Gmegidir.
Pendik/Kurtkdy'de konumlanan tesislerinize
ne zaman tagindimz?

Sirketin hizla biyumesi neticesinde, 1994 yilinda
meveut binamiz yetersiz gelmeye basladi. Bugin,
yaklagik 80000 metrekarelik bir alanda faaliyet
gdsteren tesislerimize o donemde tagindik.

Bir sene sonra ise iiriin kategorisine non-food
iiriinler dahil oldu...

Evet, basinda ‘oklavaya barkod koyan" sirket
olarak haberimiz yapilmisti. Marketlerin - barkodlu
satisa gecmesiyle non-food driinlerindeki bu firsati

degerlendirdik ve bu isi kurumsal hale getirerek yeni
bir sektor olugturduk.

Yurt diginda en cok ilgi géren markalariniz ve
iiriinleriniz hangileri?

Saloon svi sabun markamizin Amerika kitasindan
Avustralya'ya kadar genis bir satis agi ve bilinirligi
meveut. Saloon markasi kapsaminda - Urettigimiz
dus jelleri, oda kokulari, pamuk gesitlerini de dnemli
ihracat kalemlerimiz arasinda sayabilirim. Deonet,
Azerbaycan'da jenerik marka haline geldi. Irak ve Iran'da
Fulnet koku gidericiler gok popiler. Yine Tibet AS.nin
hasere onleyiciler kategorisindeki ilk uriinti olan Tiptrap,

&l
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"AS A SUCCESFUL

semor 'O]lve 4

Nurture your hair
with the touch of nature

How would you comment on the recent
and powerful return of soap in the
beauty industry?

Hygiene is at the foundation of beauty. In addi-
tion to hygiene, consumers also expect fra-
grance. And thanks to our efficient R&D team,
it seems that we have been meeting their ex-
pectations in the best possible way as our sales
grow with a rate above the industry average
every year.

How do you determine the quality stand-
ards in food and cleaning products?

In addition to being ISO 9001 and ISO 22000
certified, we've been audited by independent

Do you travel frequently?
As a succesful company, we believe in the ben-

efits of experiencing the market at first hand,
therefore we definitely travel quite a lot. The
information we gather during these work re-
lated trips are evaluated by our product devel-
opment and marketing teams, as well as our

R&D department.

Which products do you use in your own
personal care routine?

Saloon products are of course at the top of my
personal care list. I also like to use our shaving
products every day. There is also a medical
cream I apply regularly since my facial skin

shower gels and plan to offer different products
to the consumer. We have always been very en-
thusiastic and well-equipped when it comes to
new product development. Our R&D team
multi-tasks on various projects and we will be
coming up with new surprises each and every
year.

Which products do you recommend to
your new customers?

I would recommend Saloon liquid soap varie-
ties. They are very practical and can be easily
added to our consumers’ daily self-care rou-
tines.

dOlive!

3

auditing companies in the field of social re-  gets extremely dry. How do you define beauty?
Although what I think may not agree with the

7 Yeve O
dalah ONDITION

sponsibility. We've also been audited in the en-

vironmental field as well. So, the high ratings What are Tibet Inc.'s upcoming plans beauty industry, I would say that a person is : s R : di |"
we were given attest to the quality of our prod-  for the coming years? beautiful when he or she knows how to love. i bz A \ ( ) Ive NUTRITION
ucts and services. We want to improve our position in terms of ~ And that's a very important quality.” < ke ; — :

SHAMPOO

NUTRITION

................................................................................................................................................. <<.>> i i ' : Vive O ™ | 4 .

ilkemizde lider olduktan sonra bir dinya markasi —tagimak icin nasil projelere yoneliyorsunuz? ~ Temizlik iiriinlerinde kalite standartlarimzi gelistime ve AR-GE ekipleri tarafindan inceleniyor.

haline geldi. Oncelikli olarak tilketici trendlerini cok iyi takip ediyoruz, - neye géire belirliyorsunuz? Kisisel bakim rutininizde hangi iiriinler var?
 dry and damaded

Size gére kozmetik sektdriinde basariya giden
yol nedir?

Temel olarak soyleyeceklerim sadece kozmetigi- degil
tim  sektorleri ilgilendiriyor diye dustnyorum, isin
formiili tiketiciyi anlamaktan geciyor. Tuketicinin ne
istedigini, bundan cnemlisi onun bile heniz farkina
varamadigi beklentilerin karglanmasi, rakiplerden once
ona sunulabilmesi basary! getirecektir.

projelerimizi bu trendlere gore sekillendiriyoruz. Sagk
faktori, kisiye ulasan tim sektdrler nezdinde nemli bir
kavram, Urtinlerimizi bu dogrultuda tasarliyoruz.
Sabunun giizellik sektdriinde yeniden kazandigi
giicii ve cazibeyi nasil yorumluyorsunuz?
Guizelliin temeli hijyenden geciyor. Tuketici, hijyenin yani
sira giizel koku beklentisi iginde oluyor, bu konuda da
etkin calisan AR-GE ekibimiz beklentileri en iyi sekilde

Kalite standartlarini sadece sahibi oldugumuz 1S0 9001
ve 150 22000 sertifikalaryla saglamiyoruz. Bagimsiz
denetleme sirketleri vasitasiyla sadece kalite alaninda
degil, sosyal ve gevre sorumlulugu alanlarinda da
denetleniyoruz. Aldigimiz yuksek puanlar, tiketicimize
en iyi hizmeti sundugumuzun bir kaniti.

Siklikla seyahat ediyor musunuz?

Pazar yakindan gérmenin faydalarina inanan bir

Saloon trtinleri kisisel bakim listemde bir numara, bunun
diginda tirag malzemelerimizi severek kullaniyorum.
Oniimiizdeki dgnemde Tibet A.S.'yi hangi
yenilikler bekliyor?

Dus jelleri konusundaki iddiamizi ykseltmek istiyoruz,
bu konuda farkli Grinlerle tiketiciyle bulusmay
arzuluyoruz. Yeni driinler tasarlamak konusunda her
zaman donanimli ve hevesliyiz. AR-GE ekibimiz, birgok

For dry and damaged hair

ides soft and shinyf

PARABEN, SILICON, PI

FREE

Kisisel hijyen ve kisisel bakim alaminda giiclii karsiyor olacak ki satislanmiz, her gecen sene sektor sirketiz, bu yizden sik sk seyahatlerimiz oluyor. Bu  farkli projeyi bir arada devam ettiriyor, her yil yeni bir 4 ’-\
markalara sahipsiniz, markalarinizi dahaileriye ortalamasinin tizerinde bilylyerek artiyor. seyahatlerden elde ettigimiz bilgiler pazarlama, trin  strprizle karsiniza glkahiliriz.-—" o/ ; 13.5f 0z (400 mi) § '
=
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SPRING

__II

FLOWERS

words koray seving

LET’S SET ASIDE SMOKY, AMBERY, WARM PERFUMES. NOW IS THE PERFECT
TIME TO FEEL THE FLORAL MIXTURES HERALDING THE SPRING.

SerrNovik / iStock Turkey

As we joyfully leave behind cold winter days,
nature is calling us once again to come out of
our shells and lighten with the warming weath-
er. We can accept this invitation to get reac-
quainted with Mother Nature again. Among
all beauty products, perfumes are the ones that
feel and make us feel this period of change the
most. As we transition from winter to spring, it
is now time to say farewell to intense and heavy
molecules and to ensure everybody who takes a
walk in an imaginary garden to find the fresh-
ness they are looking for.

This is exactly the point where florals, in other
words flower notes step in. Heralding the
spring with a spectacular scenery, mimosas and
tulips are not equally impressive from an olfac-
tory perspective. So we let them be as beautiful
as they are and instead, focus on the budding,
blossoming fruit trees and fresh green twigs.
We are about to set out to a journey from the
balmy fragrance of jasmines that accompany
Aegean evenings to the elegant magnolias.

Fruit blossom notes are frequently used in per-
fume compositions. Coming to life with the
warm and bright sunlight, fruit blossoms bring
along the scent of the fruit they will morph
into in summer months. The floral essence hid-
den in that succulent peach lies right at the
heart of its blossom. Softening the bitterness
of almonds just a bit, the creamy almond blos-
som is a flirtatious heart stealer. Reminding of
life’s temporality with its short lifespan, the
Japanese cherry blossom, or Sakura as it is
known in the perfume world, enjoys an impor-
tant place in fragrance industry.

It is impossible to ignore white flowers when
talking about the beauties of spring. Fragrant
with the dance of salicylates and creamy notes,
these flowers highlight femininity and seduc-
tion when turned into essence. They are hyp-
notizing in room fragrances, and luxurious and
profound in perfumes. Tuberose, the most re-

markable among all white flowers, is one of
the most sought after and respected in the
perfume industry. With an intense fragrance,
tuberose has a self-confident attitude. In order
to be able to come up with a well-balanced tu-
berose design a perfumer needs to have spent
years in the laboratory and excelled in per-
fume design techniques. Otherwise, mixtures
made with this snobbish flower may turn out
to be disastrous. Tuberose is very difficult to
tame. A fine balance is needed to highlight tu-
berose’s whiter and creamier qualities while
suppressing the camphor-like essence.

The first Turkish niche brand Nighane’s Tu-
beroza perfume features one of the best tuber-
ose blends in market. Softened with vanilla,
sandalwood and coconut at the base, white
and yellow flowers embroidered around tuber-
ose manifest an appealing modern design.

r .l
ON THE SPOT,

If we are to talk about florals in the perfume

world we need to treat them with respect. They
may seem somehow distant and cold, or diffi-
cult to wear. Despite their snobbish and arro-
gant attitude they need a host to come to life
on the skin; they seek to be praised without be-
ing discovered. Being aware of their capricious
character, perfumers now set aside old formu-
las and write down more translucent and uni-
sex ones. More wearable and modern com-
pared to old classics, nowadays these new
florals are recognized as one of the most signif-
icant trends in the perfume world.

If you are looking for a floral perfume we
would recommend you to focus on the flower
that is most suitable to your character. If you
are a calm, laid back person and want the fra-
grance you wear to be felt by only those you
come close to, you may wish to try fruit blos-

S BAHAR CICEKLERI 2

Soguk kis gtinlerini bilyiik bir sevincle geride birakirken
dofa bir kere daha bizleri soguktan sicaga gecen bir ik-
limle degisime, kabugumuzdan siyrlip hafiflemeye da-
vet ediyor. Bu daveti, yeniden tanisma olarak da kabul
edebiliriz. Parfimler, bu gecis stirecini en yakindan his-
seden ve hissettiren gizellik triinii. Kigtan bahara ge-
cerken amag yogun ve agir molekillerle vedalagmak, bir
bahgenin icinde hayali olarak gezinirken herkesin kendi-
ne yakisan tazeligi bulmasini saglamak.

Iste bu noktada devreye floraller, yani cigek notalar giri-
yor. Bizleri mithis bir gorsellikle bulusturan baharin ha-
bercileri mimoza ve lale, olfaktif agidan o kadar da zen-
gin degiller. Onlan oyun dist birakarak agmay! bekleyen,

tomurcuklanmis meyve cicekleri ve yesermis dallarin
kokusuna odaklaniyoruz. Bahar aylarinda Ege aksamla-
rina eslik eden 1k yasemin kokusuyla baglayip manolya
agaclarna uzanan bir yolculuk bekliyor bizleri.

Meyve cicekleri, parfim kompozisyonlarinda - siklik-
a tercih edilen notalar. Gunesin parlak 1sigiyla can bu-
lan meyve cigekleri, yaz aylarinda dontistukleri meyvenin
kokusunu da beraberinde getiriyor. Seftali meyvesi-
nin kokusuna eklenmis floral, 0z cigegin tam kalbinde
yatiyor. Bademin acilginin birazcik olsa da torpiilendi-
i, kremsi kokulu badem giceg, cilveli tavryla tam bir
kalp hirsiz.. Dalindaki kisackk omrliyle hayatin kisalgi-
ni ve gelip gegici oldugunu vurgulayan Japon kiraz gi-

cedji, daha gok hilinen adiyla Sakura, parfim sektoriinde
gnemli bir yere sahip.

Baharin guzeliklerinden bahsediyorsak eger, beyaz ¢i-
cekleri gormezden gelemeyiz. Salisilatlarn ve krem-
si notalarn adeta birlikte dans ettifi bu cicekler esan-
sa doniistiklerinde kadinsi ve bastan cikarict yanlarmi
vurguluyorlar. Ortam kokusu olarak tercih edildiklerinde
hipnotize edici, parfim olarak kullanildiklaninda ise liks
ve Ulagiimazlar. Beyaz ciceklerin en iddialis stimbiilte-
ber, koku sektrtinin en ok saygr duydugu ve pesinden
kostugu ciceklerden biri. Yogun kokusuyla kendinden
emin bir durugu var stimbulteberin. Dengeli bir stimbil-
teber tasarimina imza atabilmek icin bir parfumoriin la-

boratuvarda yilarini vermis ve parfim tasarim teknikle-
rini iyi benimsemis olmas! gerekli. Aksi taktirde bu burnu
havada gicekle yapilan kanigimlar faciayla sonuglanabi-
lir. Onu ehlilestimmek olduka zor. Kafur gibi kokan ta-
rafini bastirp, daha beyaz ve kremsi yiizinti on plana
gkamak icin ince bir dengeye ihtiyac var. llk Tark nig
markamiz Nishane'nin koleksiyonunda yer alan Tubero-
7a parfum, simbulteberin en giizel harmanini gasteri-
yor bizlere. Simbulteber etrafina nakis gibi islenen be-
yaz ve sari cigekler, dipte yatan vanilya, sandal agaci ve
hindistanceviziyle yumusatilarak madern bir tasarim or-
taya koyuluyor.

Parfiim diinyas! icinde florallerden bahsediyorsak eger,

MadamLead / iStock Turkey



soms, sucul lotus, lily and the delicate lily of
the valley. Atelier Rebul’s fresh and tender Pri-
mavera Eau de Parfum is a brilliant alternative
for those who are looking for light floral fra-
grances. On the other hand if you are a domi-
nant character in need of an equally dominant,
ambitious perfume, tuberose, gardenia, jasmine
and precious rose may be the right choice for
you. The more moderate and not-so-intense
formulas with ylang-ylang, mimosa or daisy
may highlight the romance of spring months.
However, if you want to combine hot summer
days with tropical flowers and fragrant sea
breeze, in other words if you want to smell like
a joyful vacationer on a holiday, go for the tiare
flower or the frangipani, which is also known
as plumeria.

The essence of classics come to life with ylang-
ylang, lily and rose trio. A combination of this
precious trio with aldehydes and powder notes
is synonymous with classic florals in the per-
fume dictionary. It is especially impossible to
find a classic without rose in its formula. One
of the most valuable and expensive raw materi-
als in the world, rose absolute lies at the heart
of classic florals. In its colorful history of more
than 5000 years this beautiful and precious
flower has been able to steal the hearts of
countless emperors, empresses and queens, fas-
cinated the Ottomans, enchanted Empress Jo-
sephine.

Turkey is the first place that comes to mind
when talking about roses. Precious rose is grown

in Isparta region for more than 100 years. Gil-

birlik, the world’s largest rose oil producer and
exporter leads the sector with a capacity of
processing 300 tons of rose petals a day. Rose
absolute is extracted by solvent extraction
method. The fact that the process is not very
efficient and yield a little amount of rose oil
makes it one of the most expensive raw mate-
rials available. Rose is one of the most valuable
flowers on a perfumer’s palette.

While the broiling hot summer days are yet to
come, let’s enjoy spring with the scent of color-
ful florals. Let’s focus on their miraculous es-
sences that touch the soul and set out on a one-
step journey towards the enchanting world of
flowers.”

Madamlead / iStock Turkey

onlara saygida kusur etmemek gerektigini-bilmeliyiz.
Mesafeli ve soguk olduklarini diistinebilir ya da onlan ta-
simak icin cesaret gerektigini savunabiliriz. Cicek nota-
lar, kibirli ve burunlan havada tavirlarina ragmen, tende
hayat bulacaklan bir sahibe ihtiyag duyuyorlar, kesfedil-
menin ve dvilmenin pesindeler. Bunu bilen parfimorler
eski formiilleri bir kenara koyuyor, yerine daha saydam
ve uniseks formiller karaliyor. Eski klasiklere nazaran
modern ve giyilebilir karaktere sahip bu floraller, son za-
manlarda parfim diinyasinin nemli akimlarindan biri
olarak kabul gortiyor

Bir cicek parfimii arayisindaysaniz eger, karakterini-
ze en yakin cigege odaklanmaniz! tavsiye ediyoruz. Ko-

kunuzun herkes tarafindan degil yaklastiginiz kisiler-
ce fark edilmesini istiyorsaniz, sakin bir yapiniz varsa,
meyve cigekleri, sucul lotus, zambak ve narin mige
cicegine yonelebilirsiniz. Atelier Rebul'un taze ve naif
tasanimi Primavera Eau de Parfum, hafif cicek kokula-
r arayanlar igin sahane bir tercih. Daha iddiall bir ka-
nigima ihtiyag duyan, dominant bir karaktere sahipse-
niz simbilteber, gardenya, yasemin veya degerli gl
tam size gore. Ylang-ylang, mimoza, papatya gibi orta
seviyedeki, yogun olmayan kansimlar da bahar ay-
larinin romantizmini vurgulayabilir. Yaz giinlerinin si-
cakligin, tropikal ciceklerin deniz kokusuyla birlestir-
menin pesindeyseniz, yani keyifli bir tatil gibi kokmak

istiyorsaniz tiare ve frangipani cicegji emrinize ama-
de. Klasiklerin ozii ylang-ylang, zambak ve gil teli-
stiyle hayat buluyor. Bu degerli tcliniin aldehitler ya
da pudrali notalarla kombinasyonu, parfimeride kla-
sik floralle es anlamli. Ozellikle giil notasini igermeyen
bir klasikten bahsetmek imkansiz. Dinyanin en paha-
li ve degerli ham maddelerinden biri olan gl absolut,
Klasik florallerin tam kalbinde yatiyor. Bu guizel gigek
0 kadar degerli ki 5000 yillk renkli gegmisiyle nice
hikimdarlarin, imparatorlarin ve kraligelerin gonlini
fethetmis, Osmanlr'yr kendine hayran birakmis, koku-
suyla Josephine'i biiyulemis.

Gl denildigi zaman akla ilk gelen tilke, Turkiye. Ukemiz-

de 100 yili agkin stiredir Isparta yoresinde yetisiyor de-
gerli gl cicegi. Dinyanin en biyik gil yag reticisi ve
ihracatcisi Gllbirlik, giinde 300 ton gul yaprad isleyerek
bu alanda diinyadaki onciilugu tstleniyor. Giil absoliti
solvent ekstraksiyon yéntemiyle elde ediliyor. Uretim so-
nucu elde edilen gal yaginin veriminin az olmas, onu en
pahali ham maddelerden biri konumuna getiriyor. Parfu-
mor paletinin en degerl ciceklerinden biri o.

Hentiz kavurucu yaz sicaklan gelmemisken baharin ta-
dini rengarenk ciceklerin kokusuyla glkaralim. Floralle-
rin ruhumuza dokunan mucizevi dzelliklerine odakla-
nalim ve tek bir adimla ciceklerin biyileyici diinyasina
dogjru yola gikalm."
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I NATURE'S ANSWER TO |
EVERYTHING

SINCE SO MANY OF THE WORLD'S PRETTIEST PEOPLE ARE SLATHERING THEMSELVES
WITH COCONUT OIL, WE DECIDED TO GET TO THE BOTTOM OF ALL THE WAYS THIS WALLET-
FRIENDLY, ALL-NATURAL OIL CAN MAKE US A LITTLE EASIER ON THE EYES.

words ela somer

AzmanlL / iStock Turkey
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If we are to look for a one-person-
orchestra for skin, hair and dental
care, all flashing arrows point out to a
single fruit: Coconut. Let us begin by
reminding you that, having gained a
very well-deserved and pompous
place in the world of beauty, coconut
oil is good for almost everything,
moisturizes as it cleanses and purifies
the skin from bacteria. We can al-
most hear you asking “Oil for cleans-
ing? What do you mean?” But before surrender-
ing to your preconceptions, do take off your
makeup with coconut oil tonight, wrap yourself
in the comfort of your white linen sheets with-
out even applying moisturizer and when you
wake up and look at the mirror the next morn-
ing, surely you will want to see the same result
every day. But let’s think outside the box and
focus on the hair first. If you apply room tem-
perature coconut oil to your hair and scalp and
wait for a few hours, vitamins E, K and iron in

its content will strengthen and invigorate your

hair. Moreover, coconut oil soothes dry and stat-
ic hair without looking oily at all. When added
in hair serums it gives a natural shine. This is
why some people use coconut oil to style and
nurture their hair at the same time. Perhaps it is
somehow difficult to admit, but your scalp is
more bacteria-friendly than you think, and it is
not very easy to purify it. However thanks to its
anti-fungal and anti-bacterial qualities, coconut
oil can easily cope with scalp bacteria. And since

r , |
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it contains a lot of fatty acids,
coconut oil also acts like a
knight in shining armor in
the battle against dandruff.
You can add some aromatic
oils like lavender or rosemary
in coconut oil to create your
own anti-dandruff product.
Now let’s talk about skin
care: When applied to face
and body coconut oil turns
into an anti-aging moisturiz-
er that boosts the skin’s natu-
ral oil reserve, it soothes rash-
es, bug bites and sensitive
areas of the skin, and turns
into an anti-bacterial cuticle
cream when applied to fin-
gers and toes. You can brush
your teeth with coconut oil to get a healthier,
whiter and brighter smile or moisture your lips
before putting on your lipstick. Speaking of
makeup, let us remind you that you can make
use of this versatile oil not only as a cleanser but
as a makeup product too. You can apply some
over your cheekbones to illuminate your look, or
use it as a wet, translucent and moisturizing eye
shadow around your eyes. Now that you finished
reading this long list, it is time to place your co-
conut oil jar to your bathroom’s seat of honor.”

&I Cilt, sa, viicut ve dis bakiminda tek kisilik bir or-
kestradan bahsedecek olursak, 1kl oklar tek bir mey-
veyi isaret eder: Hindistancevizi. Son donemlerde koz-
metik dinyasinda kendisine hakli ve son derece sasali
bir yer edinen hindistancevizi yaginin hemen hemen her
seye iyi geldigini, temizlerken nemlendirdigini, bakteri-
lerden anndirdigini soyleyerek baslayalim. Temizlenmek
icin yag kullanmak mi” dediginizi duyar gibiyiz. Onyargi-
lariniza teslim olmadan dnce gece yatmadan, makyaji-
nizt hindistancevizi yagiyla temizleyin, nemlendirici bile
uygulamadan beyaz carsaflara gomdlin ve ertesi sahah
karsllasacagjiniz manzaray! her sabah bir kere daha gor-

mek isteyeceginizden emin olun. Diizeni biraz bozalim
ve ik olarak cilde degil saclara odaklanalim. Oda sicak-
Igindaki hindistancevizi yagi sag kiklerine ve tellerine
uygulanip birkag saat boyunca bekletidiginde igerigin-
deki E ve K vitaminleri ve demir takviyesi sayesinde on-
larin guiclenmesini ve canlanmasini sagliyor. Kuru, elek-
riklenmis saglara uygulandiginda onlan yatistinyor ama
asla yagl gostermiyor. Sag serumlarinin igerigine eklen-
diginde dogjal bir partaklik kazandiryor. Bu sebeple hin-
distancevizi yaginin kendi basina, bakim yapan bir sag
sekillendiricisi olarak da kullanildig oluyor. Kabullen-
mek belki zor ancak kafa derisi sandigimizdan daha faz-

(a bakteriye son derece misafiperver davranan bir bolge
ve onu arindirmak pek de kolay degil Anti-fungal ve an-
ti-bakteriyel 6zellikleriyle hindistancevizi yag, bu isin de
Ustesinden kolaylikla geliyor. Sahip oldugu yag asitleri
sayesinde kepekli saglarin da kahramani oldugunu soy-
leyebiliriz. Onu lavanta ve biberiye gibi aromatik yaglarla
birlestirerek kendi kepek karsiti bakiminiz yaratabilirsi-
niz. Gelelim cilt bakimma. Yiize ve viicuda uygulandigin-
da, cildin dogal yag deposunu zenginlestiren yaslanma
karsitt bir nemlendiriciye, kizarikliklarin, hassasholge-
lerin ve 1siriklarin Gstiine uygulandiginda bir yatistirci-
ya, timak etlerine ve ayaklara uygulandiginda anti-bak-

teriyel bir hakim kremine doniistyor. Onunla dislerinizi
firalayabilir, boylelikle daha saglikl, beyaz ve parlak bir
gulimsemeye sahip olabilirsiniz. Dislerinizi fircaladiktan
sonra, rujunuzu stirmeden once hindistancevizi yagly-
a dudaklarinizi nemlendirebilirsiniz. Makyaj demisken,
temizligin yani sira, bu marifetli yag bir makyaj malze-
mesi olarak da kullanabileceginizi fisildayalim. Elma-
cik kemiklerinin tizerine uygulandiginda saglikl isittisiyla
bir aydinlatici gerevi goriirken goz cevresine uygulandi-
ginda yarattig 1slak dokuyla seffaf bir fara doniistirken
nemlendimeyi de asla ihmal etmiyor. Iste simdi, hindis-
tancevizi yaiyla tanismanin tam zaman.”
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OGUZHAN ASLAN

90 YEARS AND PROGRESSING

IN TODAY'S WORLD, WHO HASN'T HEARD OF EVYAP? WITH BRANDS LIKE ARKO AND DURU,
EVYAP HAS NOT ONLY BECOME INFAMOUS IN TURKEY, BUT ALSO GAINED A BIG FOLLOWING
ABROAD. WE HAD A CHAT WITH OGUZHAN ASLAN ABOUT THE COMPANY'S SUCCESS AND
HIS PLANS FOR THE COMING YEARS.

questions asli korkmaz photography evyap archives
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Do you think personal care needs and
preferences change over time?

As it is the case in many other industries basic
needs never change but new ones emerge as peo-
ple place more and more importance on their
personal care, which in fact, have an impact on
two essential areas: First of all, new versions of
existing products with renewed functional bene-
fits come onto the market and in addition, new
sub-categories and products that complement
the main product and the consumers’ daily self-
care routines begin to emerge. As a result, con-
sumers find the opportunity to improve their
daily self-care routines.

What are Evyap's most successful prod-
ucts abroad?

We export to more than 100 countries around the
world every year. Duru, Fax, Arko Men and Evy
Baby are among the most preferred brands in a
significantly large market made up of countries

&> Kisisel bakimda ihtiyaglanin ve dahayibir sekilde yapabilme imkanina kavusuyor.

like Russia, Ukraine, Iraq, Egypt and Iran in our
region. In 2017 we will be celebrating the 60th
anniversary of our Arko brand and the 50th an-
niversary of Duru, which is the leading brand in
personal hygiene market today. Arko Men leads
the pre-shave and after shave products market
and in 2016 the brand has been honored as a
“Lovemark”, being the most popular shaving
products brand among Turkish men. Activex and
Fax are among the leading brands of liquid soap
market while Evy Baby, Emotion, Blade, Privacy,
First Class and Bellissima enjoy strong positions
in the countries and categories they compete in.

One could imagine Evyap has a strong
R&D installation. Which technological in-
novations shape your products?

Turkey’s first licensed R&D center in cosmetics
industry was established by Evyap. We have three
fully equipped laboratories for the Research and
Development of Cosmetic Products, Packaging

B 50 viLoiR GELisMEYE DEvAM I
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and Hygiene Products, where a team of highly
educated and experienced experts work. In the
meantime we continue to improve our facilities
in line with the new methods and additional
equipment needs that come about as a result of
our R&D efforts. Our R&D Center laboratories
perform performance tests, develop formulas and
evaluate raw materials in accordance with the
scopes and needs of different projects. Moreover,
in order to be able to meet the needs of customers
we conduct regular consumer tests and keep tabs
on the alternative formulas, essences and packag-
ing trends in the market. We also pay attention to
sectoral publications, updated data bases and our
close suppliers, as well as other companies in the
industry, academic institutions and local and in-
ternational collaborations so that we can carry
out our activities in the most efficient way. We
also consult with expert academics and make use
of the equipment and sources of universities we
collaborate with.

ve 2016 senesinde Turk erkeklerince en sevilen tiras  Arastirma ve Gelistime'ye ek olarak, Hijyen Uriin

tercihlerin degistigini diisiiniiyor musunuz?

Bircok sektdrde oldugu gibi kisisel bakimda da temel
ihtiyaglar ayni kalmakla birlikte, kisisel bakima verilen
gnem artiyor ve yeni ihtiyaclar ortaya cikiyor. Bu
da aslinda iki temel noktaya etki ediyor: llk olarak,
meveut driin formlarinda yeni islevsel faydalar vaat
eden cesitler pazara sunuluyor. Buna ek olarak, asil
kullanilmakta olan trtine ek kullanilan ve tiketicinin
kisisel bakim rutinini tamamlayan yeni alt kategoriler
ve Crtinler tiketicilerle bulusmaya basliyor. Bunun
sonucunda da, tiiketiciler giinlik kisisel bakimlarini

Evyap'in yurt disinda en bagarili olan iiriinleri
hangileri?

Diinya genelinde her sene yiiziin tizerinde tilkeye ihracat
gerceklestiriyoruz. Dury, Fax, Arko Men ve Evy Baby,
Turkiye diginda, icinde Rusya, Ukrayna, Irak, Misir, Iran
gibi bolge ilkelerinin de bulundugu cnemli pazarlarda
tiketicilerin tercih ettigi markalar konumunda. 2017
senesinde Arko markamizin 60. yilini, Duru'nun da 50.
yilini- kutlamanin mutlulugunu yastyoruz. Dury, kisisel
temizlik pazarinin lider markast konumunda. Arko Men,
tirasa hazirlik ve tirag sonrasi driinler pazarinin lideri

Urtinleri markas! olarak “Lovemark” segildi. Activex
ve Fax da sivi sabun pazarinin 6nde gelen markalar
arasinda bulunuyor. Evy Baby, Emotion, Blade, Privacy,
First Class ve Bellissima da, rekabet ettikleri dlke ve
kategorilerde gticli bir konuma sahipler.

Evyap'in iddiali bir AR-GE donamimi oldugunu
tahmin ediyoruz. Hangi teknolojik yenilikler
markalariniza sekil veriyor?

Turkiyenin kozmetik sektorindeki ilk lisansli AR-GE
merkezi Evyap binyesinde kuruldu. Bu merkezde,
Kozmetik Uriin Arastirma ve  Gelistirme, Ambalaj

Arastirma ve Gelistirme olmak tizere {ic adet laboratuvar
yer aliyor. Bu laboratuvarlarda cesitli disiplinlerde egjitim,
uzmanlik ve tecribeye sahip yiksek donanimli bir
ekip caligiyor. AR-GE merkezi calismalan neticesinde
dogan yeni yontemler. ilave ekipman kullanimlart gibi
durumlar igin yeni yapllanmalar da hala devam ediyor.
Laboratuvarlarda proje kapsamlarina ve ihtiyaclara
gore degjisen performans testleri, formil gelitime
calismalari ve ham madde degerlendirmeleri yapiliyor.
Ayrica tlketici ihtiyaclarina dogru cevap verebilmek
icin diizenli tuketici testleri ve piyasadaki alteratif
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In terms of shaving and after shave care
products for men, Arko continues to be
one of the most popular brands in the
market. What is the secret behind this
consumer loyalty?

Arko is a well-established brand that has been a
part of our customers’ daily lives since 1957. It is
a very familiar brand that almost everybody re-
members from their childhood. This long-stand-
ing relationship is an important factor in Arko’s
place in the hearts. Our consumers find Arko
Men very familiar, sincere and honest, they see it
as a part of their lives. At the same time the brand
has a self-confident and impressive perception.
Along with having a deeply rooted history Arko
Men manages to keep itself and its product range
up to date and dynamic by closely following up-
coming trends. While keeping tabs on the tech-
nology and innovations to present the customer
with the best products, the brand manages to
communicate this in a simple, honest and under-
stated manner. Being in constant communication
with Turkish men and trying to reach them
through various channels is important to us; we

keep track of their areas of interest and orienta-
tions to come up with new and efficient ideas and
to make use of various communication channels.

What makes Evyap successful?

The three golden rules we inherited from the
founder of our company Mehmed Rifat Evyap
have been our guide to success. We can put these
rules into words as follows: The first one is the
belief that our consumers’ loyalty and trust is in
fact the most precious reward we get in return for
producing high quality products. The second one
is to produce best products and turn our profits
into investment in order to maintain that trust
and loyalty. And the third one is to put quality
above everything else and therefore to find and
make use of the latest technologies no matter
what and produce the best quality products with
affordable prices.

When did Evyapport Port Facility begin
functioning?

Evyapport began container operations in 2007. It
provides quality and trusted services at the heart

-

"OUR TARGET

of Turkey’s industry. With a total area of 265
square kilometers, 1171 meters long dock area
and 16 meters water depth, it is the fourth largest
import-export port in Turkey. Thanks to a direct
link to Istanbul-Ankara main railway line, Evy-
apport offers safe, eco-friendly and cost-efficient
‘intermodal’ transport alternatives to our custom-
ers. Evyapport is also the closest container port
to the capital city Ankara with the transporta-
tion advantage it provides to the inner regions of

Turkey.

Evyap is also keen on carrying out social
responsibility projects. Can you tell us
about them?

Evyap has set itself the goal of producing acces-
sible products that make people happy and has
been successful in implementing this under-
standing to all of its operational processes in the
past 90 years. In line with our vision of “present-
ing the best personal-care products with afforda-
ble prices to contribute to the happiness of the
people” Evyap develops or takes part in many
social responsibility, sponsorship, support and

humanitarian projects in addition to our busi-
ness operations. The Siileymaniye Manuscript
Library Digital Conversion Project is a good
example for our support projects. Evyap sup-
ported the conversion of all the library’s manu-
script archive into digital environment in order
to truly protect them and prevent them from
any damages that may naturally occur during
research studies or by bacteria infection. A total
of 120 thousand books including 80 thousand
manuscripts were scanned in three years.

What are the new projects an innova-
tions can we expect from Evyap in the
next 5 years?

Our target for 2017 is to grow our business
healthily both in the domestic market and our
main markets abroad. In order to achieve and
maintain that goal we believe we should in-
crease our market share and constantly improve
our brand value in the eyes of our consumers. In
other words, while accomplishing our current
targets we also aim to take solid steps for the
future in 2017. Evyap’s vision is to present the
best personal-care products with affordable

prices to contribute to the happiness of the peo-

ple. Within the framework of this vision, in the
coming five years we will be focusing on
strengthening Evyap’s competitive position
with international brands and maintain and im-
prove Evyap’s leadership in the Turkish market.

How is your relationship with technol-
ogy personally?

Technology has become an essential part of our
business and private lives. I try to make use of
technology’s blessings without becoming too
much hooked on to it. Technology makes my
life easier, helps me complete a task within
minutes which would otherwise take hours, lets
me video chat with my colleagues in Russia or
Malaysia but I use technology only when and
as much as needed. However I would like to
add that if I have the time and the means I al-

ways prefer face-to-face communication.

In which countries and sales points can
we see Evyap products?

Evyap exports to more than 100 countries in a
wide range of product categories from shower

-
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gels to soap varieties, from shampoos to shav-
ing products, from skincare creams to fragrant
cosmetics, diapers or toothpaste. Our Duru,
Fax and Arko brands enjoy the top two posi-
tion in many markets including Russia,
Ukraine, Belarus, Romania, Poland, Azerbai-
jan, Kazakhstan, Kirghizstan, Tajikistan, Alba-
nia and Moldova. As for pre-shave products
category Arko has an active position in a sig-
nificantly large region spanning from Russia,
Ukraine and Central Asisa to the Middle East.
In Ukraine, our Sanino brand leads the tooth-
paste market.

Could you draw us your favorite route
to have a good time in istanbul?
Istanbul is one of the most beautiful cities in
the world. The crown jewel of that beauty is of
course the Bosphorus. Since I got my degree
from the Bosphorus University, I feel especially
happy when I am around Rumelihisar: and Be-
bek. In fact it is very easy to enjoy Istanbul’s
beauties. The magnificent landscape you see as
you cross the Bosphorus bridge on a regular
day is mesmerizing enough.”

formdl, esans ve ambalaj trendlerini de yakinda
takip ediyoruz. Bu calismalarin en verimli sekilde
yuritilmesi icin yayinlar, guincel veri tabanlar, yakin
tedarikci iliskilerinin yani sira, sektdrle ilgili diger
sirketler, akademik kurumlarla birlikte, yurt ici ve yurt
digi isbirlikleri diizenli takip ediliyor. Universitelerle
yapllan danismanlik calismalarinda ise, konusunda
uzman akademisyenlerden gordisler aliniyor ve ilgili
Universitelerin ekipman ve analiz kaynaklarindan da
faydalanilyor.

Arko, en cok tercih edilen tirag ve sonrasi
bakim markalarindan biri. Erkeklerin ona olan
.
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sadakatinin sebebi sizce nedir?

Arko, 1957den beri lkemizde tiketicilerimizin
hayatinda olan, herkesin evinde gocuklugundan beri
qordugl, asina oldu kokli bir marka. Dolayisiyla bu
uzun birliktelk Arkonun kalplerde yer edinmesinde
gnemli bir etken. Taketicilerimiz, Atko Men markasini
kendilerine yakin buluyor; samimi, diirtist ve ‘bizden biri
olarak gordyorlar. Ayni zamanda 6z glivenli ve etkileyici
bir profil olarak algilyorlar. Arko Men kokli mazisiyle
birlikte, stirekli olarak trendleri takip ederek kendini ve
yelpazesindeki Grtinleri dinamik ve gtincel tutabilmeyi
basariyor. Bir yandan teknoloji ve yenilikleri takip ederek

tilketicilere her zaman en iyiyi sunmanin gayretinde
olurken bir yandan da, bunu yalin bir dille, icten ve abartali
bulunmayan bir sekilde anlatabiliyor. Turk erkekleriyle
stirekli iletisim halinde olmay, onlara farkli mecralardan
ulasmayi dnemsiyor, onlarin  ilgi alanlar ve yonelimlerini
duzenli takip ederek onlara en etkin ulasacagimiz yeni
fikirleri Gretiyor ve iletisim mecralarini degerlendiriyoruz.
Evyap’1 baganli kilan nedir?

Sirketimizin kurucusu Mehmed Rifat Evyap'tan miras
aldgimiz tc altin kural gindmiize kadar sirketimizin
basarisi icin bize adeta bir rehber oldu. Bu G kurali
su sekilde ifade edebiliriz. 1k, Ustin kaliteli drtinler

tretmemizin karsiliginda aldigimiz en degerli odilin,
tiketicilerimizin - markalanmiza  duydugu giiven ve
sadakat olmasl. lkincisi, tiketicilerimizin given ve
sadakatinin en iyi Urinlerin Uretimini- gerektirdigi, elde
edilen kanin yatinma doniistirilebilmesi. Ugiinciistiyse,
Evyap'ta kalitenin her seyden dnce geliyor olmasi. Bu
nedenle, Gstiin kaliteli Grinler Gretebilmek icin her
kosulda en son teknoloji bulunup kullanimali ve en
{istin kalitede drtinlerin uygun fiyatla dretilip tiketiciye
sunulmasi gerektigi.

Evyapport Liman Tesisi ne zaman hayata gecti?
Evyapport, 2007 senesinde konteyner isletmeciligine

basladr. Turkiye sanayisinin kalbinde, kaliteli ve giivenilir
hizmet saglarken 265.000 m2'lik toplam alani, 1.171
metre yanasma yeri ve 16 metre su derinligiyle,
Turkiye'nin en biiytk dordinc ithalat, ihracat limani
olma tzelligini tagiyor. Istanbul-Ankara arasindaki ana
demiryolu hattina iltisak hatt ile baglantisi bulunan
Evyapport, bu alternatifle mdsterilerine ~ givenli,
cevreci ve hesapli ‘intermodal’ tagima altematifleri
sunuyor. Evyapport, Tarkiye'nin ic balgelerine sagladigi
ulasim avantajiyla da, bagkent Ankara'ya en yakin
konteyner limani olma dzelligi tagiyor.

Sosyal sorumluluk projeleri Evyap tarafindan

dzenle yiiriitiiliiyor, bunlardan bahsedebilir
misiniz?

Evyap, 90 yildrr insanlarn kolay ulasabilecedi ve
kullanmaktan mutlu olacaklan  Urlinler ~ dretmeyi
kendisine hedef olarak koymus ve bu anlayis tim
siireglerine yaymay! basarmig bir sirket. “Insanlarn
mutluluguna katkida bulunmak icin, pek cok sosyal
sorumluluk, sponsorluk, destek ve yardim  projesi
gelistiriyor, ya da mevcut projelerde yer aliyor. Destek
projelerimize bir dmek olarak, Sileymaniye Yazma
Eserler Kituphanesi Dijitallestirme projesini verebiliriz.
Istanbul - Siileymaniye Kitiiphanesinde korunmakta

olan el yazma eserlerin gergek anlamda korunmasl,
arastima calismalarinda dogal olarak yipranma ve
bakteri nedeniyle bozulmalarinin 6nlenmesi igin bitin
arsiv Evyap'in destegiyle dijital ortama tagind.
tniimiizdeki bes sene icinde Evyap’i ne gibi
yenilikler ve projeler bekliyor?

2017 ylinda bu ginin hedeflerini basarirken ayni
zamanda gelecege yonelik adimlar atmay! amacliyoruz.
Vizyonumuz, insanlarin mutluluguna katkida bulunmak
icin, Ustiin kalitedeki kisisel bakim Grdnlerini uygun
kosullarda sunmak. Bu vizyon gercevesinde, nimiizdeki
bes yilda da, Evyap'in, Turkiye'de, uluslararasi markalarla

rekabet eden konumunu guiglendirmeyi hedefliyoruz.
Evyap iiriinlerine baska hangi cografyalarda ve
noktalarda rastliyoruz?

Evyap, bircok kategoriyle yiizti agkin tilkeye satis yapiyor.
Duru, Fax ve Arko markalanyla Rusya, Ukrayna, Beyaz
Rusya, Romanya, Polonya, Azerbaycan, Kazakistan,
Kirgizistan, Tacikistan, Amavutluk, Moldova ve bircok
pazarda ilk ki iginde yer aliyor. Tirag kategorisindeyse,
Arko markas! ile Rusya, Ukrayna ve Orta Asyadan Orta
Dogu'ya kadar uzanan gok genis bir cografyada etkin bir
konumda. Sanino ise Ukraynada dis macunu pazarinda
en ok tercih edilen marka zellgini tastyor.”
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A KEY TREND FOR 2017

BEAUTY BRANDS ARE FORMULATING PRODUCTS TO HELP CONSUMERS IN THEIR

QUEST FOR HEALTH AND FITNESS.

words charlotte libby, global colour cosmetics and fragrance analyst at mintel

As consumers around the world are continually
being encouraged to exercise their bodies as well
as their brains, beauty brands are formulating
products to help them in their quest for health
and fitness. Global consumers are increasingly
seeking out ways to achieve physical, mental and
emotional balance in pursuit of healthy living.
In 2017 and beyond, beauty brands are expertly
positioned to support healthy lifestyles with

products formulated to meet the specific needs

of active consumers. Health and fitness is big
business. According to Mintel research, the US
health and fitness club industry is worth almost
£25 billion, while in the UK the private health
and fitness club market continues to grow and
was just shy of the £3 billion barrier in 2015. As
this market grows, so too do opportunities for
companies and brands to launch beauty and
personal care products designed to meet the
unique needs of active consumers. Across Eu-

-~

rope, consumer interest in this type of exercise-
aligned beauty product innovation is high. Over
half of Italian consumers say they’re interested
in bodycare products that enhance and prolong
the effects of exercise, while 46% of Spanish say
they would be interested in fragrances that make
them workout harder and 43% of French wom-
en say they'd be interested in make-up that stays
in place during exercise. Additionally, Mintel
research shows that consumers equate physical
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fitness with skin condition. For example, three
in five Chinese facial skincare users are pre-
pared to do more exercise to improve their skin
while three in 10 UK gym-goers use their
club’s spa facilities, offering potential for prod-
ucts that help them get the most out of their
work out. As wellness is increasingly talked
about as an integral part of daily life from a
physical and emotional standpoint. Beauty
products can align themselves with this inter-
est in fitness by offering products that prepare
consumers for physical and mental activities.
Expanding protection claims, such as shielding
the hair and skin from exposure to pollution,
UV and IR light, as well as the HEVL that is
used in gyms, is key to meeting active consum-
ers’ demands for functional and multitasking
products. Companies can gain a competitive
edge by using ergonomic, rubberised packag-
ing that stays pristine in any handbag or gym
bag. Brands looking to capitalise on the ‘Active
Beauty’ trend should consider their product
benefits, such as sweat protection and cooling
properties, and ensure messaging clearly con-
veys why and how athbeauty products stand

out from the normal portfolio.

A United States company produce an innova-
tive item. This hair styling product claims to be
scientifically engineered to resist water and
sweat up to 300m during exercise and water
sports, using scientifically engineered technol-

MINTEL

ogy that claims to target hair loss, hair growth,
scalp health and UV protection. Additionally,
the packaging is designed to be efficient, safe
in every bag, fit in the palm and help avoid slip

grip.

Developed by professional and Olympic fe-

male athletes, this product is a refill of the
Twist-brush said to be developed to prevent
sunburn. Water- and sweat-resistant, the light-
weight mineral powder offers a breathable for-
mula with natural ingredients plus vitamin E,
milk thistle and rhodiola rosea.

A brazilian cosmetic company is designed to

'BEAUTY TRENDS.

be thrown in a bag and applied with the fin-
gers, doing away with brushes and sponges.
Available as part of the range, described as a
universal face filter which minimizes the ap-
pearance of pores and fine lines to create a
smooth, matte finish on all skin tones. The sil-
icone-free, oil-free, and non-comedogenic for-
mula is said to not clog pores allowing skin to
breathe.

ABOUT THE AUTHOR

"Charlotte Libby joined Mintel in 2013 as a
UK Beauty Analyst and now focuses on the
Global Colour Cosmetics and Fragrance mar-
kets. Prior to joining Mintel, Charlotte worked
at a Beauty PR agency before moving to pub-
lisher Bauer Media to work on their women's
magazine portfolio. Charlotte is experienced
in analysing consumer behaviours and identi-
fying trends, and has a BA (Hons) in Public

Relations & Communications."
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Mintel inform 3,000 beauty and personal care
brands globally. Their global team of world-class
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- so market leaders can influence the beauty in-
dustry dynamics, create successful products and
stay one step ahead of their competitors. For
more information on Mintel, please visit our
website: www.mintel.com™
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€@ Dinya genelinde tiketiciler siirekli olarak
hem viicutlanni hem de beyinlerini  calistirmaya
ozendiriirken, giizelik markalart da bu saglik ve fitness
arayisinda onlara yardimei olacak Griinler gelistiriyorlar.
Saglikli yagam arzusundaki kiiresel tiiketici, fiziksel,
zhinsel ve duygusal dengeye kavusmanin yollarmni
giderek daha fazla anyor. Glzelik markalar, akif
tiketicilerin -~ ozel  ihtiyaclanni  karsilamak  icin
formile edilmis driinlerle saglikli yasam bigimlerini
desteklemek (izere, 2017 ve sonrasi igin kendilerini
oldukga iyi konumlandirdilar. Saglk ve fitness bilyik
bir pazar. Mintel'in arastirmasina gore ABD saglik ve
spor kulibii endistrisinin toplam degeri neredeyse 25
milyar sterline ulasirken, 2015 yilinda 3 milyon sterlin
bariyerinin biraz altinda kalan Birlesik Krallk dzel
saglik ve spor kullibi pazan biiytmeye devam ediyor.
Bu pazar biyldikge, firmalarin ve markalarin aktif
tilketicinin kendine 6zgu intiyaclarini karsilamak tizere
tasarlanmis guizellik ve kisisel bakim Griinleri piyasaya

strme firsatlar da artiyor. Bu tarz egzersiz uyumlu
yenilikci guzellik Griinlerine Avrupa genelinde epey
ilgi duyuluyor. Italyan tiketicilerin yanisindan fazlasi
yapilan sporun etkilerini artiran ve uzatan viicut bakimi
trinlering ilgi duyduklanni stylerken, Ispanyollarin
ylzde 4é'si daha ski egzersiz yapmalanini saglayacak
kokularla, Fransiz kadinlarin ylzde 43U ise egzersiz
yaparken  bozulmayacak makyaj malzemeleriyle
ilgilendiklerini dile getiriyorlar. Buna ek olarak Mintel'in
aragtirmasi, tiketicilerin fiziksel fitness ile cilt bakimini
ayni kefeye koydugunu gdsteriyor. Omegin cilt bakimi
drinleri kullanan her bes Cinli tiketiciden gli, daha
iyi gortinen bir cilde kavusmak icin daha fazla egzersiz
yapmaya hazirken, Birlesik Krallik'ta bir spor kulibiine
{iye her 10 kisiden ticti, kuliiplerindeki spa tesislerinden
yararlanmakta; bu durum, yaptiklar egzersizden en fazla
faydayr almalarini saglayacak riinler igin potansiyel
yaratmaktadir. Ayni sekilde wellness de, ginlik
hayatin hem fiziksel hem de duygusal aidan ayrimaz

bir parcasi olarak soz konusu edilmektedir. Giizellik
markalan, tuketicileri fizksel ve zihinsel aktivitelere
hazirlayan Urinler gelistirerek fitnesse duyulan bu
ilgiyle uyumnlanabilirler. Cilt ve saclan, hava kirlili,
UV ve IR iginlar ile spor salonlarinda kullanilan HEV
isiklarindan koruma gibi korunmaya yonelik iddialar
genisletmek, aktif tiketicilerin fonksiyonel ve gok
islevli tiriin taleplerini karsilamakta anahtar onemdedir
Sirketler el veya spor cantalarinda  bozulmayan,
ergonomik ve su gegirmez ambalaj secenekleriyle
rekabet giiclerini artirabilirler. ‘Aktif Gizellik' trendini
gelire donistirmek isteyen markalar, Uriinlerinin ter
onleme ve serinletici dzellikler gibi faydalarini goz niine
almali ve aktif giizellik trinlerinin portfolyolarinin geri
kalanindan nasil ayristid mesajini tiketiciye aglk ve net
bir sekilde ilettiklerinden emin olmallar. ABD'l bir sirket
yenilikei bir trin gelistird. Bu sag sekillendirme tirin,
egzersiz veya su sporlan yaparken sac seklini 300
dakikaya kadar suya veya tere karsi koruyacak sekilde,

bilimsel olarak gelistirildi ve bunun igin sag dokiilmesi,
sag Uzamasl, sag derisi saglgi ve UV iginlanndan
korunmay! hedefleyen, bilimsel olarak tasarlanmig
bir teknolojiden yararlandi. Ayrica ambalaji da pratik,
her tiir gantada guivenle saklanabilecek, elin igine tam
oturacak ve kaymayr onleyecek sekilde tasarland. Suya
ve tere dayanikl bu hafif mineral pudra, E vitamini,
sevketibostan ve altin kok (thodiola rosea) katkili dogal
icerigiyle solunmasinda sakinca olmayan bir formiil
sunuyor. Brezilyadan bir kozmetik Sirketi, cantanin
icine atilabilecek ve pamaklarla  uygulanabilecek,
firca ve stingere gerek duymayan bir riin gelistirdi.
Uriin, gdzenek ve ince kingiklan kapatan ve her tirli
cilt tonunda piiriizsiiz ve mat bir gorunim saglayan,
evrensel bir yiiz filtresi olarak tarif edilen serinin bir
parcasi olarak satilyor. Silkonsuz, yagsiz ve ciltte
birikim yapmayan (komedojenik olmayan) formilin
gozenekleri tikamadigi ve cildin nefes almasina izin
verdijiifade ediliyor. ™
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FITRUKA

| you live in a fast—paced 1 Altin Yaprak Rose Water/dron Kozmetik
environment, then these pI’OdUCtS 2 Uni Baby Wipe Naturals/Eczacibag:

will help you with your express 3 Doal & Doal Foot Care Cream/Yasarlar Kozmetik
cleaning. 4 Fresh White Sensitive Tooth Paste/Yasarlar Kozmetik

5 Fitruka Mini Shoe Polish Sponge/Tibet Kozmetik

CESMED

rﬁI'he Sun & Onlﬁ

As the days get hotter, you
should start preparing your
skin to sun exposure with SPF
products.

1 Cosmed After Sun Lotion/Deren Kimy
2 Note Mineral Concealer SPF 15/A4/tona Cosmetics
3 Esse Sun Oil/dron Kozmetik

4 Esse Sun Cream Carrot/Aron Kozmetik

5 Bebak GlUnes Bakim StUtlU/Bebak Kozmetik

a

r .
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The arrival of spring means,
it's time to use bold colors.
Why not start with your
manicure?

Y

s 8
S3T3
ST

£
i

We always need soap; in solid or
liquid form, especially when it comes
to cleaning and moisturizing in one
single step.
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1 Dalan d'Olive Massage & Cellulite Soap/Dalan Kimya
2 Katran Damlasi Sivi Sabun/Sabuncu & Sabuncu

3 Saloon Liquid Hand Soap White Soap/Tibet Koxmetik
4 Katran Damlasi Safran Sabunu/Sabuncu & Sabuncu

5 Olive’'n Body Hand Wash/Sera Kozmetik

In |
rEyes To Kill

Every woman should own at
least one eyeshadow palette and
mascara. But then again, you can

never have enough!

WOLUME . (7

1 Colleen Eye Shadow 3 Colors 302/Komet Kozmetik

2 Pastel Multidimensional Volume & Curl Mascara/Pinkar Kimya

3 Catherine Arley Eyeshadow 5 Colors Palette/Alfar Kozmetik

4 Catherine Arley Significant Volume Lashes Mascara/d/far Kozmetik
5 Moda Absolute Rose Eyeshadow Palette 03/4ta¢ Kozmetik

6 Note Luminous Silk Quattro Eyeshadow 05/A4/tona Cosmetics

Sl

>,

Sometimes, it's good to surprise
people with bold colors. Lips are a
good place to start.

r .
'FOCUS |



In =]
rRoom With a Sc:ent_|

rFI'urn Up The Vqumj
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With these lovely fragrances, 1 Altin Yaprak Lavender Cologne/dron Kozmetik
you can make your house 2 Perfume Strip Holder & Bottles/MG International Fragrance Company
not only look good, but also 3 Simply Theraphy Air Freshener Floral Bouquet/Crea Kozmetik
smell gOOd- 4 Esse Air Freshener Tropik Mango/dron Kozmetik

COSMED

1 Lil’afix Hair Care Shampoo Argan Oil/Lila Cosmetic
2 Cosmed Hair Guard/Deren Kimya

3 Fe Hair Brushes/Atas Cosmetics

4 Pielor Arginine Fortifying Shampoo/BFF Kozmetik

Make your hair stronger and voluminous
by using a good shampoo and
conditioner, as well as a solid hairbrush.

r .
'FOCUS |
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CERTFIED PRODUCTS. |

SHAMPOO

Fonicukom Vgt
ORGANC COSMETC
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baby

rrChildren's Hour_Ij

Teach your little ones how to 1 Bio Balance Kids Sun Protection Milk/4/paya Dermaceuticals
take care of themselves by | 2 Ma Boy Sport Time Perfumed Spray for Kids/Crea Cosmetic
introducing them to these 3 Iva Natura Baby Shampoo/Laber Kimya
products. 4 Uni Baby Shampoo/Eczacibag:
5 Doal & Doal Baby Prevents from Rash & Redness/Yasarlar Kozmetik

rIt's a Mask Mask Mask Worldﬂ

1 Cosmed Day-To-Day Moisturizing Vanilla Mask/Deren Kimya
2 Gabrini Black Mask/Kadioglu Kozmetik

3 Leafy St. John's Wort Oil/Cagdas Eczacilar Laboratuvar:

4 Rainbow Hair Care Hair Masque/Kozak Koxmetik

5 Golden Rose Purifying Cleansing Gel/Erkul Kozmetik

There is a mask suited for
every skin, and let's not forget
that, sometimes our hair needs

a SPA day, too.
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Classy Class
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1 Elite Kiss Proof Lip Color/Alfar Cosmetics
| you're new to the nude |ip 2 Gabrini Matte Lipgloss Long Lasting BB/Kadioglu Kozmetik
game, start by purchasing 3 Colleen Matte Nude Longlasting Lipgloss/Komet Kozmetik
one these proolucts. 4 Pastel Day Long Lipcolor Kissproof/Pinkar Kimya
5 Catherine Arley Day'N'Night Matt Lip Colour/dlfar Cosmetics

rrBronzc-': & Bluslﬁ

1 Gabrini Matte Powder 03/Kadioglu Kozmetik

2 Moda Terracotta Blusher/Atag Kozmetik

3 Colleen Sun Bronzer/Komet Kozmetik

4 Elite Terracotta Powder 104/4lfar Kozmetik

5 Golden Rose Bronzing Terra Powder/Erkul Koxmetik

You will always need a blush or a bronzer,
no matter the season.
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"BEAUTY '
TEMPLE

ONE OF THE BEST GIFTS YOU CAN GIVE TO YOURSELF IN TERMS OF
WELLNESS AND BEAUTY IS A DAY AT A TURKISH BATH. SINCE IT IS BELIEVED
TO PROVIDE PHYSICAL AND SPIRITUAL PURIFICATION, BATH CULTURE HAS
BEEN PASSED DOWN BY MANY CIVILIZATIONS TO YOUNGER GENERATIONS.

words 1tir yildiz

Sanitas Spa, Ciragan Palace Kempinski Hotel

Since the ancient cultures to the present day,

mankind has been preoccupied with prolonging
beauty as much as its definition. And probably be-
cause it was very obvious that youth could never
stand the test of time, people had to get to the
bottom of the ‘issue’: health and hygiene. Does it
sound boring to you? But on the contrary, we
should be praising the simplicity and the immedi-
ateness, of course without underestimating the
wise dynamism within this basic cycle that unre-
mittingly feeds itself. Take bathing rituals for in-
stance; were they meant for hygiene only? Would
it be very wrong to say that, the reason behind un-
clogged pores, shining hair and blood circulation
enhancing treatments, the age-old tradition of
Anatolia bathing rituals, were in fact at the foun-
dation of modern services and methods we are
presented with different names today?

Every civilization that had flourished on the lands
we live in today handed down their own bathing
and skincare traditions to the next, believing that
they provide spiritual and bodily purification.
Therefore it won't be very wrong to suggest that
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Anatolia has a rich history in terms of beauty rit-
uals. For instance the 20 centuries long journey of
bath culture dates back to the Roman Empire
which had dominated Europe, North Africa and
Anatolia for 1500 years. Although the Byzantines
and the Ottomans had made small alterations in
bath architecture and bathing methods, the es-
sence remained the same. For example, except for
those built around thermal springs, the tradition-
al Turkish baths don’t have any ‘natatios’ or the
large warm and cold water pools that are found in
Roman baths. However the bathing customs of
Ancient Period such as rubbing one’s body with
an exfoliating mitt, massage and perspiration in a
very hot room continue to be popular.

Beauty and Hygiene Rituals in Turkish
Baths

Considering the fact that there were 168 baths in
Istanbul in the 17th century, it is safe to say that
the city has played the most important role in
maintaining this age-long cultural heritage. The
‘bath-mansion-church’ trio of the neighborhoods

" TRENDING
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in the Byzantine Constantinople had lived on in
the urban culture of the Ottoman Istanbul in the
form of a ‘bath-mansion-mosque’ trio. Baths were
seen as places to socialize where people frequent-
ed not only to bathe but also to hang around and
celebrate (such as the bride or groom baths, and
baths taken before religious holidays) and were
built in various sections in line with the different
stages of bathing and purification. A large area
called “sogukluk” or the “cold room” with lockers
for clothes is at the same time a socializing space
where people rest after the bath, drink beverages
and chat with others. “Sicaklik” or the “hot room”
is the actual bath itself where bath basins, closed
hot rooms for those who seek privacy, the navel
stone (the central platform) and iwans (vaulted
semi-private spaces) are located. This is where
perspiration begins and body becomes ready for a
full body wash. The furnace is located at “kiilhan”
or the “grate room”.

Now let’s talk about the wellness aspect of baths. ..
Although our modern lifestyle calls for the com-
fort of our own bathrooms, Turkish baths contiue

X GUzELLIK MABEDI 22

Kadim kiilttrlerden gintmiize, gizellik ollitleri kadar
quizelligin stirekliligine kafa yorulmus. Gengligin zamana
kars! duramayacagj bilindiginden olsa gerek, ‘meselenin
oziine inmek tercih edilmis: Saglik ve temizlik Kulaga s--
kici mi geldi? Oysa, tam aksine, sadeligie ve dolaysizliga
methiyeler diizmeliyiz; bu mitemadiyen birbirini besle-
yen temel dongtintn, kendi igindeki bilgelik dolu dinami-
gini gozard: etmeden elbette. Yikanma ritielleri omegin,
sadece temizlenmeyi mi amacliyordu? Agllan gozenek-
lerin, parlayan saclarin, kan dolagimini devreye sokan uy-
gulamalarin miisebbibi, Anadolu topraklarinda yiizyillarin
gelenegji olan banyo rutinleri, simdi bize farkl isimlerle
sunulan modem hizmet ve yontemlerin kaynagj degjil mi?

Uzerinde yasadigimiz topraklarda kurulan her medeni-
yet, guzelligin ‘bedensel ve ruhsal arnma’ ile saglan-
digi inanciyla, bakim ve yikanmaya dair geleneklerini
kendisinden sonraki toplumlara miras birakmis. Dolayi-
siyla Anadolunun gizellik ritiielleri konusunda da zen-
gin bir gecmise sahip oldugunu soylemek yanlis kac-
maz. Omegin, hamam kiiltiriindn 20 asirlk yolculugu;
Avrupa, Kuzey Afrika ve Anadolu'da yaklagik 1500 yil hii-
kiim stiren Roma Imparatorlugiuna uzaniyor. Daha son-
ra Bizansllar ve Osmanlilarda usul ve mimaride ufak te-
fek degisikliklere gidilse de hamam killtdirtndin 6z4i ayni.
Roma Hamamlarrnin natatio” adi verilen, soguk veya si-
cak suyla doldurulmus biiyik havuzlan Tirklerde an-

cak kaplica hamamlarinda goriliiyor. Buna kargin, Antik
Donemin yikanma toresi, keselenme, masaj ve halvette
terleme guincelligini koruyor.

Hamamda temizlik ve giizellik rutinleri

17 yiizylla gelindiginde, yalnizca Istanbulda yapibmig ha-
mam sayisinin 168 ulastig dustiniiliince, asirlarin kiil-
tiirtiniin bugtine ulasmasinda, en dnemli rolii tistlenenin
Istanbul oldugu soylenebilir. Bizansn Konstantiniye'sin-
den Osmanl'nin Istanbul'una; hamam-konak-kilise ma-
halle Giliisti, hamam-konak-camii olarak kent hayatin-
da varlini siirdirmiis. Insanlann temizlenmenin yani
sira, sosyallesmek, kutlama yapmak (gelin, damat, bay-
ram hamami gibi) icin de gittigi, bir tr ‘ugrak yeri” ni-

teligindeki hamamlar; yikanma ve arinmanin asamalari
g0z oniinde bulundurularak farkli bolimlere ayriliyor. So-
yunma dolaplarinin bulundugu sogukluk, hamam sonra-
s1 dinlenmek, bir seyler icip sohbet etmek icin de kulla-
nilan alan. Sicaklk adi verilen hamam balimi, herkesin
teker teker yikandigi kuma bagt, yalniz bagina yikanmak
isteyenler icin halvetler, gobek tasi ve eyvanlardan olu-
suyor. Terleyip keseye hazir hale gelmek iste tam da bu-
rada gerceklesiyor. Kiilhan ise hamamin isitildigi boldm.
Gelelim esenlik kismina... Her ne kadar ginimiiz insa-
ni banyo stz konusu olunca ev konforuna siginsa da, ha-
mam, saglam bir bakim ve arinma arayisinda olan nice
insanin halen aklina ilk gelen adres. Cildin toksinlerden

-
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to be the primary address to go for many people
who seek a thorough body wash and in-depth pu-
rification. All bath-goers will agree that a full
Turkish bath séance will detoxify the skin, enhance
the immune system, improve blood circulation and
leaves you with a renewed, energized and youthful
feeling. This is one of the most beautiful gifts a
person can ever give to herself.

Lighten and Purify

Opening the clogged pores and getting rid of dead
skin cells by rubbing the body with a coarse exfoli-
ating mitt called “kese” is the first step of rejuve-
nating and refreshing the body. The detoxification
of the skin gives a remarkable sense of lightness.
The moment your skin begins to breathe and be-
comes soft as a baby, you feel beautiful again. After
‘unloading your burdens’, now it is time for a relax-
ing bubble bath. Having opened wide in the hot
steam the pores are cleaned thoroughly. Then
comes the loofah massage to improve blood circu-
lation and stimulate the fatty tissue under the skin.
Bathing help soften tissues and prepares the body.

Body Care

Bath culture is in fact very rich in terms of wellness
and beauty treatments. Almost every culture that
had inherited bath traditions from previous ones
or interact with each other have their share in
maintaining the bath tradition. According to a re-
cent research made by the Metropolitan Museum
of Art, the artworks from the Umayyad Empire,
which dominated a vast area from India in the east
to Southern Spain in the west in the 6th and 7th
centuries, depict women carrying baskets full of
various essences, perfumes, combs and cosmetic
products on their way to a bath. Bath was the place
where, in addition to a full body wash, Ottoman
sultans and the courtiers used to have their mani-
cures and pedicures, hair and body care; in other
words, baths were temples dedicated to beauty. In
the closed Ottoman society women used to take
their towels, hair brushes, henna and kohl, and a
bar of Cretan soap to the bath, and spared the
whole day for bathing rituals and socializing with
other women; in a way it was a ceremonial prepa-
ration. Their skincare products included olive oil

soap, rose watet, yoghurt, henna, various essences
and plant waters. The aim was to detox and peel
the body through massage. In addition, they
made use of moss, milk, plant based oils and
honey, which are among the products we still
use today to get a healthy skin. As a comple-
mentary aspect of beauty and aesthetics, em-
broidered towels and waistcloths also stand out
in Ottoman bath culture, so as mother-of-pearl
inlaid, high-heeled clogs called “nalins”. Today,
the age-old purification and bathing rituals con-
tinue in historical Ottoman baths as well as in
modern spa centers that maintain the original
traditions. Now let’s look at some of the best ad-
dresses in Istanbul.

Turkish Baths

The Ayasofya Hiirrem Sultan Hammam
Also known as the Haseki Hiirrem Hatun
Hammam, the bath is one of the most beautiful
buildings designed and built by the great Otto-
man architect Sinan. Commissioned in 1557 by
Hiirrem Sultan, the wife of Suleiman the Mag-
nificent (or Roxelana as she was known in the
West), it is located between the Ayasofya (Hagia
Sophia) Museum and Topkap: Palace. A typical
example of Classical Ottoman architecture, the
building contains two separate hammams for
men and women built over the same axis which
was a first of its kind at the time. Today the
hammam offers five different packages includ-
ing various treatments. All packages come with
an exfoliating mitt, olive oil soap, redbud sham-
poo and hair conditioner, body lotion and slip-
pers for personal use. The service begins at 8 am
in the morning and ends 10 pm in the evening.

Kilig Ali Pasha Hammam

Commissioned by the famous Ottoman Admi-
ral Kili¢ (the Sword) Ali Pasha as part of a
mosque and school complex, Kilig Ali Pasa
Hammam was constructed between the years
1578 and 1583 to serve the Levends (marine
forces in the Ottoman navy). With a stupendous
dome that lets the sunlight in and a magnificent

silhouette, the building is the work of the great
Ottoman architect Sinan. The hammam offers
traditional Turkish bath services and massage
therapies, the hammam serves female guests
from 8 am to 4 pm, and male guests from 4.30
PM to 11 PM.

Cemberlitas Hammam

One of the later works of Sinan the Great, the
building combines simplicity and functionality
with elegance. Built in 1584, the complex was
designed as two identical hammams side by side.
Today, in addition to traditional Turkish bath
services the hammam offers various treatments
including aroma-therapeutic oil massages, clay
masks and Indian head massage. A basic “kese”—
bubble bath — oil massage package is highly rec-
ommended.

Cagaloglu Hammam

One of the largest twin hammams in the city,
the Cagaloglu Hammam was built in Baroque
style with features slightly different from the

Kilig Ali Pasha Hammam

buildings of the Classical era. Completed in
1714, this historical marvel is the last great
hammam built by the Ottomans. The services
offered include massages, steam bath and bath-

ing.

SPAS

Hillside Club SPA Istinye

Relax and rejuvenate in the hands of skillful
Turkish and Balinese therapists... The SPA’s
‘Luxurious Hammam Package’ offers a combi-
nation of traditional Turkish bath treatments in-
cluding a purifying “kese” séance, a relaxing bub-
ble bath massage and a refreshing ice shock
treatment. In addition to traditional hammam
services, the SPA menu includes body and facial
skincare and massage alternatives.

Espa, The Edition Istanbul

Ian Schrager and Marriott International’s luxu-
ry lifestyle hotel brand The Edition collaborates
with Espa, the favorite SPA chain preferred by
world famous stars. In addition to hammam,
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sauna and steam room, the guests can enjoy in-
dulging options including Balinese massage,
aromatherapy massage, Swedish massage and
body contour massage.

Sanitas SPA, Ciragan Palace Kempinski
Hotel

Those who wish to get a taste of the magnificent
atmosphere of Ciragan Palace may find what
they are looking for at the Sanitas SPA with a
traditional Turkish bath, fitness center, Jacuzzi,
indoor swimming pool, sauna and steam room,
massage rooms and a beauty treatments room.
The heated infinity pool with a spectacular Bos-
phorus panorama is the cherry on top.

Divan Istanbul SPA

Divan Istanbul is a well-established, classical
option with impeccable service quality. The ho-
tel's SPA center offers body and facial skincare
cures, Pilates lessons, a semi-olympic swimming

pool and saunas in addition to a traditional
Turkish bath”

annmasl, bagisiklik sisteminin kuvvetlenmesi, kan do-
lagiminin artmasi ve en nihayetinde ding ve zinde his-
setmek, hamama girmis birinin 1skalamayacag tecri-
beler. Insanin kendi bedenine ve ruhuna sunacagj en
qlizel armaganlardan biri..

Yiikleri atmak ve arinmak

Cildin olii tabakasini atip canli ve ding viicuda kavus-
manin ilk adimi, iyice terleyip ‘kese' yoluyla gozenekleri
acmak. Derinin toksinlerden arinmasi, hic yabana atil-
mayacak bir hafiflik hissi veriyor. Teninizin hava aldiji-
ni ve bir bebek cildi gibi yumusadigini fark ettigjiniz an
quizellestiginizi anbyorsunuz. *Yuklerden kurtulma' fas-
|1 denebilecek keseden sonra, kpiik banyosuna geliyor

sira. Acilan gozenekler temizleniyor. Ardindan kan dola-
simini artirmak ve deri alti yag dokusunun hareketliligi-
ni salamak icin lif masaj yapiliyor. Hamam, dokularin
yumusamasini sagjlayarak, viicudu masaj icin oldukga

elverisli kivama getiriyor.

Viicut bakimi

Esenlik ve giizellik konusunda hamam killtirii derya
deniz aslinda. Birbirinden toreleri miras alan ya da etki-
lesim icinde olan her devletin, bugtin hamam gelenegji-
nin yasamasinda katkis var. The Metropolitan Museum
of Art'in yaptig bir arastimaya gore omegin, topraklar
doguda Hindistan, batida Giiney Ispanya'ya kadar uza-
nan, 6. ve 7. ylzyllarda yasamis Emevilere ait eser-

lerde, iginde cesitli esans, parfum, tarak ve kozmetik
Urtinlerinin bulundugu sepetlerle hamama giden ka-
dinlar resmediliyor. Hamam, ayni zamanda Osmanli
sultanlar ve saray mensuplarinin yikanip temizlenme-
nin ardindan viicut, sac, timak bakimlarini yaptirdikla-
r yer: tam anlamiyla bir giizellik mabedi. Kapall bir top-
[um olan Osmanlda, kadinlar hamama, havlu, firca,
kina, stirme, bir kalip Girit sabunuyla gidip tim giinlerini
bu ritiiele ve sohbete ayinrlarmis, bir anlamda torensel
bir hazirlk... Cilt bakim icin basta zeytinyagl sabunlar,
giil suyu, yogurt, kina ve bitki sulari kullaniliyor
RAyasofya Hiirrem Sultan Hamami

‘Haseki Htrrem Hatun Hamami' olarak da bilinen, Mi-

mar Sinan’in en gtizel eserlerinden biri. Kanuni Sultan
Sleyman'in esi Hirrem Sultan tarafindan 1557'de
yaptinlan hamam, Ayasofya Miizesi ile Sultanahmet
Camii arasinda yer aliyor. Klasik devir Osmanli ha-
mamlar Gslubundaki yapi, cifte hamam seklinde ve
Turk hamam mimarisinde bir yenilik olmak tzere ilk
defa kadinlar ve erkekler kismi ayni eksen tzerinde
yapilmis. Cesitli ikram, bakim ve masajlarin yer aldi-
§1 bes ayr hamam paketi sunuluyor. Tdm paketlerde,
kisisel kullanim icin dzel hazirlanmis; kese, zeytinyag
sabunu, erguvan ozli sampuan, sa kremi, viicut los-
yonu ve terlikten olusan hamam seti sunuluyor. Her
qiin 08.00-22.00 aras! aglk.

Kilig Ali Paga Hamam

Leventlere hizmet vermesi amaciyla 1578-1583 ta-
ribleri arasinda insa edilen Kilig Ali Pasa Hamami, giin
Isigini geciren genis ve gorkemli kubbesi, dis cephe-
den rahatlikla fark edilebilen harika siluetiyle, yine Mi-
mar Sinan imzasini tagiyor. Geleneksel Tiirk hamam
ve masaj terapileri hizmeti veriliyor. Haftanin her giind,
kadin misafirler 08.00-16.00, erkekler ise 16.30-23.30
saatlerinde agjirlaniyor.

Cemberlitas Hamam

Mimar Sinan'in son donem eserleri arasinda olan yapida,
sadelik, fonksiyon zenginligi ve zarafet bir arada bulunu-
yor. 1584 tarihli eser, birbirinin tamamen benzeri ve yan

yanabitisik bir cifte hamam olarak planlanmis. Gelenek-
sel Turk hamaminin yani sira aromaterapik yag masajl,
kil maskesi, Hint bag masaj gibi hizmetler de sunuluyor.
Cagaloglu Hamami

Kentin en by cifte hamamlarindan biri olan Cagalog-
{u Hamami, Barok mimari slubuyla, klasik Osmanli ya-
pllanindan farkli ozellikler tagiyor. 1741 tarihli yapi, ayni
zamanda Osmanli Doneminde insa ettirilen son biiytk
hamam. Masaj, hamam ve buhar banyosu hizmetleri su-
nuluyor. Her gtin 08.00-22.00 aras aglk.

Hillside Club Sanda SPA istinye

Yorgunluk gidermek ve yenilenmek icin Ttirk ve Balili te-
rapistler hizmet veriyor. Dileyenler, ‘Luxurious Hamam

Pleasure’ paketiyle, arndirici kese, rahatlatici kopik

masajl ve canlandircr sok buz uygulamalarindan olu-
san geleneksel hamam keyfini deneyimleyebiliyor. Ha-
mamin yani sira cilt, yiz bakimlan ve masaj secenek-
leri meveut.

Espa, The Edition Istanbul

lan Schrager ile Marriott Intenational’in imzasini tagi-
yan, liks lifestyle otel markasi The Edition; dunyaca tnlii
yildizlarin favorisi olan spa merkezei Espaya ev sahipligi
yapiyor. Hamam, sauna, buhar odasindan yararlanmak-
la birlikte Bali masaj), aromaterapi masajl, Isveg masa-
j1, body contour masajt gibi vidunuzu simartabileceginiz
seceneklere de yonelebilirsiniz.

Sanitas SPA, Ciragan Palace Kempinski hotel
Crragan'n gorkemli atmosferine miidahil olmak iste-
yenler Tiirk hamam, fitness salonu, jakuzi, kapali havuz,
sauna ve buhar odas, masaj odalari ve giizellik bakimla-
riodasina sahip olan Sanitas Spanin yolunu tutabilir Bu-
ranin guizelliklerinden biri de Bogaza nazir keyif yapabi-
lecegjiniz 1sitmali sonsuzluk havuizu.

Divan Istanbul SPA

Divan Istanbul, hizmet kalitesinden odtn vermeyen, kla-
siklesmis adreslerden biri. Otellerinin icindeki spa mer-
kezlerinde, geleneksel Tark hamaminin yaninda yiiz ve
viicut bakim kiirleri, pilates dersleri, yari-olimpik yiizme
havuzu ve saunalar bulunuyor. B

-

Cagaloglu Hammam
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DO IT YOURSELF
GO NATURAL

WHEN WE LOOK AT THE TRENDS THAT DOMINATE THE BEAUTY INDUSTRY, WE SEE THE
YOUNGER GENERATION MAKING USE OF NATURAL INGREDIENTS SUCH AS AVOCADO AND
COCONUT WITH THE SIMPLEST RECIPES. WE OWE THE RECENT RISE IN "DIY BEAUTY
CULTURE"MOSTLY TO ECONOMIC REASONS, ALONG WITH PERSONAL INTEREST.
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Multi-Tasking or Multi-Masking
Unfortunately our skin has a very chaotic inner
world. Various researches have shown that every
part of the skin needs something different; while
some regions are dry, others can be oily. This is
where the multi-masking method steps in to pro-
vide every part of the skin with the special treat-
ment it needs. The fact that different masks ap-
plied to different skin regions can be cleansed at
once yields faster and more efficient results.

In that case probably your first question will be
“which mask is good for which region?” Experts
recommend masks with salicylic acid and charcoal
for the more oily T region of the face to cleanse
the clogged pores on the forehead and nose. Reju-
venating masks with vitamin C are recommend-
ed for the drier cheek area. However more seri-
ous issues like acne or visible capillary vessels calls
for a mask prescribed by a doctor. As for dark cir-
cles and puffy eyes the best options are those con-
taining retinol which is widely used in anti aging
masks. Since it is a powerful substance that may
cause skin reactions, it’s safer to apply such masks
only where they are needed.
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Acne Wars

Despite the recent innovations in skin care, ac-
nes continue to be an unsolved problem for many.
One of the most popular treatments against acnes
is masks. There are diverse products both in Turk-
ish and world cosmetics market. Now let’s look at
the possible contents of an acne mask.

The reasons behind acnes can be hormones, irreg-
ular eating habits or stress. They don’t necessari-
ly indicate a serious health problem and can oc-
cur abruptly. As many beauty gurus will agree, one
of the building blocks of acne masks is lemon. The
vitamins and minerals in lemon have a healing ef-
fect on skin. Mixing lemon juice with honey is a
popular method to heal acnes.

The Power of Black

A recent favorite, black masks have already en-
tered the product ranges of many cosmetic
brands. Although if they irritate the skin or not is
still a matter of debate, there is no doubt that they
have been one of the most popular skin products
of the year. Some find black masks very effective
in removing black spots which may turn into acne
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while others don't, depending on the contents of
the black mask and its function. Now let’s look at
the contents and functions of black masks we can

buy or make at home.

Taking their dark color from natural extracts in
their content, black masks are made of natural
polyphenols which are processed and dermato-
logically tested to fit most skin types. When talk-
ing about their benefits, one thing we must re-
member is the importance of the first 15 minutes
since a black mask should be cleansed before it
completely dries on the skin. Contents should in-
clude vitamins and natural polyphenols, zinc, cal-
cium, potassium as minerals. In order to prevent
any irritations it is best to apply it only to the T
region of the face. Black masks balance moisture
level, stimulate blood circulation and soothe the
skin. They relieve infections and edemas, clear
away dead cells for a detoxed, refreshed and firm-
er skin.

Black masks are also very easy to apply. After
cleansing the skin apply locally or all over the face

avoiding the eye contours and around the lips.

Multi-Tasking or Multi-Masking

Maalesef cildimizin i¢ dinyasi karmakarisik.
Yapilan arastirmalar gosteriyor ki, cildin her noktas!
bambaska bir ihtiyacla karsimiza cikiyor; cildin bir
bolgesi kuruyken diger bir bolgesi yagjlanma sorunu
yastyor. Multi-masking yontemi tam bu noktada
devreye girerek cildin her noktasindaki eksigi ihtiyag
duydugu ozel bir bakimla tamamliyor. Farkli noktalara
uygulanan farkli maskelerin bir kerede temizlenmesi
de daha hizli ve etkili bir sonug alinmasini sagliyor.

RS anviniz vapin 8

Sivilce Savaslari

Cilt bakimina ne tarz yenilikler eklenirse eklensin
sivilceler, cogu kisi icin cozilemeyen problemler
listesinde yer almaya devam ediyor. Bu nedenle
sivilce karsitr her tiirlii cilt bakim adimi heyecanla
karsilaniyor. Sivilce tedavisinde en cok kulllanilan
yontemlerden biri  elbette maske, cogunlukla
yaglanma sebebiyle cildi istila eden bu kimizi
noktaciklara karsi savas acarken ilk olarak
maskelerden yardim almay1 seviyoruz.

Siyahn Giicii

Son zamanlanin favorilerinden biri haline gelen siyah
maske, daha simdiden birgok marka tarafindan
satilmaya basland. Cildi tahris edip etmemesiyle ilgili
tartismalar hala bir kesinlige ulasmasa da bu yilin en
cok denenen giizellk silahlanndan biri oldugu kesin.
Bu maske tipi, sivilcenin kesin gdzimii olan siyah
nokta temizligini kimileri icin layikiyla yerine getirirken
kimileri icin yeterli gelmiyor. Elbette bu durum, icerigin
farklilgina ve maskenin islevselligine gore degisiklik

gosteriyor. Siyah maskeler, binlerce yildir topragin
altinda kalan polifencllerin dogal yapisin bozmadan
islenerek maske haline getirilmesinden  olusuyor.
Cesitli dermatolojik testlerden gegirilerek  Gretilen
bu kati formdaki maske, cogu cilt tipine uygun hale
getiriliyor ve koyu rengini doal dziitlerden aliyor.
Tiirkiye'nin Giizellik Elgisi: Giil Suyu

Tiirk toplumunun en eski guizellik aliskantklarindan
biri olan gul suyunun da yeniden dogusuna tanik
oldugumuzu soyleyebiliriz. Bu dogal, bize bahcelerin
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Don't leave the mask on your face for more than
15 minutes and rinse with warm water or peel it
off depending on the product type. Since peel-off
black masks remove the black spots on the skin
surface, they are more effective however they are
not recommended for sensitive skins.

Turkey's Beauty Ambassador: Rose Water
One of the oldest beauty secrets of Turkish soci-
ety, natural and refreshing rose water is an ideal
tonic especially for sensitive skins. Unlike prod-
ucts made of water and diluted oil or chemicals,
rose water contains all the natural substances that
are good for the skin. Rose water soothes sensitive
skin to prevent rashes, relieves inflammations and
itchiness and prevents skin diseases like eczema
and fungal infections.

Since one of the reasons of acne problem is the
emanation of skin bacteria, regular use of rose wa-
ter is very good in acne treatment too. Regular use
of rose water also helps dry and pale skin to look
healthier thanks to its cleansing and deeply mois-
turizing qualities. Moreover it is a good weap-
on against clogged pores and black spots. Main-

Anna-Ok / iStock Turkey

taining the oil balance and moisturizing the skin,
this fragrant water is also a sensible addition to
the daily beauty routine of oily skins. Stay away
from products made with artificial essences to get
the most efficient results. Alcohol based essences
may cause rashes or other skin reactions. There-
fore it is important to make sure the content is
pure and the product brand is trustworthy. Rose-
water is good for moisturizing dry and cracked
skin however let us remind you once again that
it should not contain essences. In addition, you
can use rose water every day to cleanse your skin.
Climate conditions, excessive perspiration due to
stress, and skipping daily cleansing result in dirt
and oil accumulation which may cause bacteria
emanation in the outer layers of skin. To prevent
this apply rose water to your face using a piece
of cotton. Moreover the risk of rose water caus-
ing skin reactions is close to zero. Therefore you
can safely use rose water to soothe your irritat-
ed skin after shaving. You can also spray rose wa-
ter to your face during summer months to help
your skin breathe and have a healthy glow. As we
all know, tonics help clear clogged pores and firm
the skin to prevent further clogging. Rose water is

a good tonic alternative that will firm your pores

after cleansing.

Layers of Care

One of the most popular skin care methods that
came about in 2017 is the Korean “12-step-sk-
incare” routine. Inspired by the smoothness and
healthy glow of Asian skins this new trend is
based on the principle of applying all skincare

products you need in layers.

Although applying many products at once may
over stimulate the skin and cause acnes, in this
new routine, each product applied is known to
enhance the effects of the previous one. The rou-
tine begins with applying a non-alcoholic ton-
ic to gently clear away dead cells. The first prod-
uct to touch the skin after cleansing should be
a light serum. The process may involve two or
three serum types depending on what your skin
needs. Then comes the highly antioxidant vita-
min C. Make sure to take short pauses in be-
tween. The 12-step-skincare method aims to
deeply moisturize the skin and lock in moisture.
This is when oils come in for a healthier look-

ferahligini getiren cicek suyu, ozellikle hassas ciltler
icin vazgecilmez bir tonik gdrevi goriyor. Su, yag ya
da sentetik maddelerin sulandinlmasiyla elde edilen
Urtnlerden farkli olarak, gul suyu tim yararli dogal
maddeleri icerisinde barindiyor. Hassas ciltlerin en
biiytk sorunlarindan biri olan “kizanklk" problemini
ortadan kaldinyor.

Katman Katman Bakim

2017 yilina giris yapmis popiler bakim metodlarindan
bir digeri ise Koreli'ler tarafindan kesfedilen “12 Kat

Bakim" uygulamasi. Asyali tenlerin sahip oldugu
saglikli 1siltr ve prtizstizlikten yola cikarak yaratilan
bu yeni bakim trendi, cildin ihtiyaci olan bakim
(riinlerini st Gste uygulama esasina dayaniyor.
Cilde dst Gste bircok Urlni uygulamanin fazla
geldidi, akneye yol actigi distinilse de, bu bakimda
kullanilan her Griinin bir oncekinin etkisini artirdi
biliniyor. Peki katmanli bakim nasil uygulaniyor?
Oncelikle, alkol icermeyen tonikle bakima baglaniyor.
Boylece clu deriler nazikge temizlenmis oluyor. Hafif

yapida bir serum cilde, temizleyiciden sonra degen
ilk trin olmali. Cildin ihtiyacina gore iki g serum
birden kullanilabiliyor. Antioksidan ozelligi yuksek
C vitaminiyle bakima devam ediyorsunuz. Elbette,
tiriinleri kullanirken arada ufak molalar vermek sart.
12 katmanl bakimin asil amaci, cildin derinlerine nem
verip, onu cilde hapsetmek. Cildi saglikli ve parlak
gosteren yaglar da bu noktada dne clkiyor. Ayrica
SPF igeren giines korumali kremin sabah cikmadan
once son Griin olarak sirtlmesi gerekiyor, ilk drin

olarak kullanilmasi dogru gorilmdyor. Son olarak,
gece cildinize dedecek son kremin Retinaid igermesi
gerektigini, A vitamininin yaslanma kargiti bakim icin
vazgecilmez oldugunu hatirlatalim. Hassas ciltler de A
vitamininin yatistiricr etkisinden faydalanarak, serum
ve nemlendirici sonrast minik bir kiir yapabilir.
Meleklerin Altin Sirni

Victoria's Secret meleklerinin geleneksellesmis ve
fenomen haline gelmis defileleri ncesinde nelere
dikkat ettidi elbette merak konusu. Podyumda stk
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ing, glowing skin. Also the SPF sun protection
cream must be applied as the last step before
leaving the house in the morning; using it as the
first product is not recommended. Finally, let us
remind you that the last product to touch your
skin before going to sleep must contain Reti-
nol, and that vitamin A is essential in anti-ag-
ing skin care. Sensitive skins can make use of the
soothing qualities of vitamin A after serum and
moisturizer steps.

Realizing the popularity of multi-step skincare,
the cosmetics market improves product ranges
in line with this trend. In Turkey, as in the rest of
the world, anti-aging series are the focal point
of skincare. An essential part of 12-step-skin-
care ritual, anti aging wrinkle creams, oils and
serums have a timeless appeal.

The Golden Secret of Angels

What the famous Victoria’s Secret Angels pay
attention to before their traditional fashion
show is certainly an issue of curiosity. Shining
bright as light on the catwalk, the Angels’ skin-

care secrets draw interest as much as their diets.

As it might be expected, the Angels owe their
beauty to a rather flashy and shiny raw materi-
al; gold. We don't know what 24 carat mean to
you but for the Angels it means moisturizer. Gold
was first used in skincare masks after declaring its
power in the beauty world. Most brands are now
aware of gold’s ability to renew the skin’s elastic-
ity, texture and tone. The famous gold masks re-
nowned skincare expert Mimi Luzon prepares for
the Angels are said to provide anti-aging skin-
care by reducing skin redness and wrinkles. With
hyaluronic acid and peach, this valuable mixture
moisturizes the skin and ensures a healthy glow.
Since it contains 24 carat gold the mask has a far-
fetched price tag. Therefore beauty gurus, just like
jewelry editors, recommend to lower the carat and
look for more budget friendly miracles. Balancing
the skin’s moisture level, gold is also used in acne
treatments. Reducing and preventing wrinkles, it

makes the skin look younger and brighter.

How Would You Like Your Avocado?

Thanks to its health benefits and snack-friend-
ly taste, in the past five years avocado has already
become a part of the eating habits of those who

try to keep fit and also those who never can. For
some people it is of course more than a food. Like
papaya, avocado reduces dark circles and shad-
ows around the eyes. In addition to home-made
face masks, you can try avocado oriented prod-
ucts of powerful brands or combine it with Tur-
key’s most popular beauty raw materials, sesame
oil and almond oil. Avocado also plays an active
role in renewing sun-damaged skin and acts as a

UV screen.

But how can a fruit be so powerful? Talking about
antioxidants may get your attention... Since it is
a fruit of high energy value it contains a lot of vi-
tamins. A great help in renewing skin and body
tissues, avocado also accelerates the healing pro-
cess of skin abrasions. You can mash an avocado
and directly apply to your skin or mix it with hon-
ey and apple cider vinegar. If you aim for an anti-
wrinkle mask, add some lemon juice into this mix-
ture. As for dry skins, a mixture of olive oil, apple
cider vinegar, honey and avocado will maintain the
skin’s moisture balance. Finally one last tip: You
can grind the peels and seed of an avocado for a
healthy peeling to get rid of dead skin cells.”

gibi parlayan meleklerin, cilt bakim sirlari, en az diyet
formilleri kadar ilgi cekiyor. Tahmin edilecegi gibi,
melekler guzelliklerini oldukca gdsterisli ve panltil
bir ham maddeye, altina borclu. 24 karat denildiginde
sizin kafanizda nasil bir imge canlaniyor bilemiyoruz
ancak melekler icin bu kelime, nemlendiriciyle es
anlaml. Bu elementin yiizdeki elastikiyeti, dokuyu ve
tonu yeniledigi artik bircok marka tarafindan biliniyor.
Unlii cilt bakim uzmani Mimi Luzon'un melekler igin
hazrrladigl meshur altin maskelerin, ciltte meydana

gelen kizarklk ve cizgileri azaltarak, yaslanma karsiti
bir bakim sundugu scyleniyor. Bu degerli karigimin
icinde bulunan hiyalronik asit ve seftali, cildi
nemlendirirken saglikla 1sildamasini da garantiliyor.
Avokadonuzu Nasil Alirdiniz?

Avokadonun faydalar saymakla bitmez. Son bes
sene icinde, saglkli beslenmeye olan katkilar,
atistirmaliklarla olan  uyumuyla birlite formuna
dikkat edenlerin ve asla edemeyenlerin beslenme
diizenine sizdi bile. Elbette kimileri icin avokado,

bir besinden gok daha fazlasi demek. Onu dzellikle
qoz cevresi bakim kremlerinde basrolde gortiyoruz.
Siyah halkalan, morluklan, goz altindaki golgeleri
azaltmak icin kullanilan avokadonun, bu nemli gorevi
paylastigi bir diger meyve de papaya. Evde kendiniz
hazirlayabileceginiz cilt bakim maskelerinin yani
sira, glicli markalarin avokado icerikli trtinlerinden
faydalanabilir  bu meyveyi Turk guzelilk ham
maddelerinin en giiclilerinden badem ve susam
yagyla kombinleyebilirsiniz. Avokado, yaz aylarinda

glinesten zarar gorms cildin yenilenmesinde aktif
rol aynarken UV 1ginlarina karst kalkan garevi gortyor.
Peki bu meyve giictinii nereden aliyor? Antioksidan
desek, dikkatinizi geker miyiz? Ayni zamanda
enerji degeri yiksek bir meyve oldugundan icinde
fazlaca vitamin bulunduruyor. Viicut dokularinin ve
cildin yenilenmesine yardimer olan avokadoyla cilt
tizerindeki kiigik yaralar da cok daha gabuk yilesiyor.
Avokado ezilip yuze direkt uygulanabilecegi gibi bal ve
elma sirkesiyle kanstirlarak da kullaniabilc*

robertprzybysz / iStock Turkey
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Turkish Cosmetics Promotion Group had
the honor of attending Cosmoprof Asia for
the sixth time last year. The three-day beauty
fair took place at The Hong Kong Conven-

tion and Exhibition Center on November
16th until the 18th. There was an admirable
amount of participants, which included 22
national firms and 2520 brands in total. It was
recorded that approximately 43.700 people
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o S NG [ T Bakim Serisiile Dogalligr hissedin!
Feel the naturality,with our skin care line.

have visited the fair. Cosmoprof was an
extremely successful fair for us here at Turkish
Cosmetics Promotion Group, because it’s a
well-known fact that beauty and skincare is
incredibly important in Asian countries. So,

hear their thoughts on our local and carefully
produced products. We are looking forward

to attending many more Cosmoprof fairs in

the coming years.

Every year, Beautyworld Mid-

dle East takes place in the city

of Dubai, and last year was no

exception. With the addition of

showcasing our cosmetics products
. : . LIQUID HAND SOAP

to the Middle Eastern market, | 8 | | OLIvE f WHEAT

Turkish Cosmetics Promotion

Group also had the pleasure of

T RISH SHEIKH
PAVILION SAEED

3 4 Cmu.,
Cosmelics

organizing the all the Turkish na-
tional attendees for the 13th time
in a row. Beautyworld took place
on May 15-17,2016 and Turkey

had a 90 square meter workspace

tial [ TRe———y

to connect with their potential
customers and beauty enthusiasts.
Turkish Cosmetics Promotion
Group will also attend this years

e
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Yellow, orange, a little bit of red and/or green will transform
your beauty look from good to extraordinary.
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Here's a tried and true tip: You can match orange with lilac on and
under the eyes to stand out from the regular crowd even more!
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A strong eye and a significant amount of
mascara will never disappoint... Add a
pinky nude lipstick to this look and you're
good to go.
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Why not match your eye makeup with spring flowers?
I all
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New Well Derma Make Up Cover Foundation/Makyaj Kozmetik, Note Sunglow Foundation/d/tona Cosmetics,

Cecile Cooked Terracotta/Ozsoy Kozmetik
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"WINDOWSHOPPING

Catherine Arley Foundation Velvety Effect/4/far Koxmetik, Golden Rose Smooth Base Longwear Eye Make-up Eye
Shadow Primer/Erkul Kozmetik, Elite Cover Stick/Alfar Kozmetik, Gabrini Matte Powder/Kadioglu Kozmetik
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"WINDOWSHOPPING

Katran Damlasi Katran Sampuani/Sabuncu & Sabuncu, Fe Hair Brush Organic Series/Atas Kozmetik, Rain Argan Care Rain
Hair Serum & Qil/Sera Kozmetik, Atelier Rebul Color Protecting Shampoo for Colored Hair/Atelier Rebul
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Golden Rose Mattifying & Pore Minimizing Make Up Primer/Erkul Kozmetik, Altin Yaprak Rose Water Special Series/
Aron Kozmetik, Gummy Pore Cleansing Face Tonic Skin Essentials Aloe Vera Extract/Foneks Kozmetik, Atelier Rebul

Snow Algae Rejuvenating Eye Cream Swiss/Atelier Rebul
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COSMED

COSMECEUTICALS

BRUSHLES
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TWO PHASE
MAKE UP REMOVER

Instant Action
Ho Oy Feel - No Rubbing
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Gabrini Super Hold Wax/Kadioglu Koxmetik, Gummy Brushless Shaving Cream & Beard Softener/Foneks Kozmetik,
Energy Deodorant for Men/Dalize Cosmetics, Arko Men After Shave Cologne Black Edition/Evyap

-
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"WINDOWSHOPPING

Saloon Liquid Hand Soap Mango/Tibet Kozmetik, Iva Natura Calming Shower Gel Lavandula Angustifolia/Laber Kimya,

Olive'n Body Hand & Body Cream Moisturizer/Sera Kozmetik, Dalan d'Olive Body Butter Olive Qil/Dalan Kimya
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Balance
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Sea Color Color Protect Hair Care Shampoo/Lila Cosmetics, Bio Balance Organic Pomegranate Shampoo/A4lpaya
Dermaceuticals, Dalan d'Olive Olive Oil Shampoo for Dry Hair/Dalan Kimya, Uni Baby Shampoo/Eczacibag:
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ABN DIS TiC. PAZ KOZM.
VE TEKS.SAN.A.S.

0212 970 0660

ADA CIFTLIK GIDA URUNLERI AS.
www.adatepe.com

ADNAN AKAT KOZMETIK LTD STI.
www.aakozmetik.com

AGROSOL DIS TiC. LTD. STI.
www.agrasol.eu

AHENK KOZMETIK LTD STI.
www.sansiro.com.tr

AKATLAR KOZMETIK SAN.
DIS TiC. LTD. STi.
www.akatlarkozmetik.com.tr

AKDENIZ DIS TiC. GIDA
SAN. LTD. STI.

www.akdenizcompany.com
www.akdenizcosmetics.com

AKOS KOZMETIK LTD. STI.
www.akos.com.tr

AKSAKAL GUL YAGI UCUCULAR
TARIM URUNLERI SAN VE

TiC. LTD. STi.
www.aksakal32.com

AKSAN KOZMETIK LTD.STi.
www.aksankozmetik.com

AKSU VITAL A.S.
www.aksuvital.com.tr

AKTEN KOZMETIK SAN.PAZ.
LTD.STI.
www.aktenkozmetik.com.tr

ALAEDDIN SUNUCU
SABUN LTD.STI.
www.sunucusoap.com

ALMIRA KiL KOZMETIK iM.
PAZ.SAN.TIC.LTD.STI.
www.novakil.com
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ALAMO YAGMUR KOZMETIK LTD.STI.

www.alamokozmetik.com

ALCOR LTD.STI.
www.alcor.com.tr

ALFAR KOZMETIK A.S.
www.alfar.com.tr

ALPAYA DOGAL VE KOZMETIK
UR.SAN VE TiC A.S.
www.alpaya.com.tr

ALPEDA LTD. STI.
www.alpeda.com.tr

ALTONA COSMETICS INC.
www.notecosmetics.com

AMAC-NET BiL. VE ILETISIM
HiZ. SAN. VE TIC.LTD STi.
www.pharmaozon.com

ANA GIDA AS.
www.kirlangic.com

APS AMBALAJ KOZMETIK VE
TEMIZLIK UR.SAN. A.S.
www.apsambalaj.com

ARBA KIMYASAL TEMIZLIK VE
KOZMETIK LTD. STi.
www.arbatrade.com

ARl KIMYA LTD.STI.
www.ari-kimya.com

ARICILAR LTD. STi.
www.aricilar.com.tr

ARIKAN PLASTIK LTD.STI.
www.sweetbaby.com.tr

ARIAN KIMYA TiC.SAN.A.S.
www.ariankimya.com.tr

ARON KOZMETIK LTD. STI.
www.aronkozmetik.com.tr

ARSAN KIMYA A.S.
www.arsankimya.com

AS ILAC SAN.LTD. STI.
www.asilac.com

ASLANBABA LTD. STi.
www.asbaba.com

ASTEL KAGIT(;ILIK. AS.
www.canbebe.com.tr

ASYA PAMUK LTD.STI.
www.luxpamuk.com.tr

ATAC KOZMETIK A.S.
www.ataccosmetics.com

ATAK FARMA KOZMETIK A.S.
www.atakfarma.com

ATAK KOZMETIKLTD. STi.
0212 441 5631

ATAS TUKETIM MALLARI LTD. STI.

www.atasgroup.com

ATOMIZER KOZMETIK A.S.
www.atomizer.com.tr

AYCAN KOZMETIK
www.aycankozmetik.com.tr

AYKIM TEMiZLiK LTD. STI.
www.tex.com.tr

AYTAS TARIM URUNLERI
www.aytash.com

AZMUSEBAT CELIK SANAYI VE
TICARET A.S.
www.azmusebat.com.tr

B

BAGDATLI ITHALAT
PAZARLAMA A.S.
www.bahdatlias.com

BASAK INTERNATIONAL
MARKETING LTD. STi.
www.basakmarketing.com

BATI KOZMETIK SAN. A.S.
www.batikozmetik.com

BANAT FIRCA A.S.
www.banat.com

BESMA KOZMETIK LTD.STI.
www.besma.com.tr

BERAY KOZMETIK SAN.
VE TIC.LTD.STI.
www.beraykozmetik.com

BESYILDIZ TELEKOMUNIKASYON
LTD. STi.
www.depistar.com

BEYAZ KOZMETIK LTD.STI.
www.beyazcosmetic.com

BFF KOZMETIK A.S.
www.beautyff.com

BIOLANDES GUL SANAYI A.S.
www.biolandes.com

BISAR COSMETIC
www.bisarcosmetic.com

BILAL SABUNCU YAG
VE SABUN SAN. LTD.§Ti.
www.bilalsoaps.com.tr

BILESIM KIMYA TEM.UR.LTD.STI.
www.bilesimkimya.com

BIOCURA KOZMETIK LTD. STI.
www.biocura.eu

BiTKi DERMAN KOZ.LTD.STI.
www.bitkiderman.com

BRN KOZMETIK SAGLIK GIDA
TRZ.TIC.LTD.STI.
www.argansatis.com

BURDA BEBEK ANNE A.S.
www.babywee.com

BUR-IS PAZ. TEM. LTD.STI.
www.bur-is.com

BUHARA ESANS iC VE DIS TICARET
www.buharaesans.com.tr

c/¢c .
CAG KOZMETIK
www.kuafprofessional.com

CIMEN KOZMETIK SAN VE TIiC.A.S.

www.cimenkozmetik.com

CAGDAS ECZACILAR
LABORATUVARI SAN. VE TiC. A.S.
www.cagdasecza.com.tr

C.R.E.A KOZMETIK COZUMLERI
SAN. Ve TiC. LTD.STi.
www.creakozmetik.com

CMC CONSUMER MED.CARE LTD. STi.

www.cmc-group.de

D
DALAN KiMYA END. A.S.
www.dalan.com.tr

DELTA DIS.TIC.A.S.
www.deltatradetr.com

DEPAR KOZMETIK GIDA LTD.STi.
www.deparkozmetik.com

DEREN KiMYA A.S.
www.cosmed.com.tr

DIFAS FIRCA VE PLASTIK SAN.VE TIC.A.S
www.difas.com.tr

DOGACI DOGAL KOZMETIK
GIDA SAN VE TiC. LTD. STI.
www.dogaci.com.tr

DOGATEK KOZMETIK
www.dogatek.com.tr

DUAL KIMYA SAN VE TiC. LTD. STi.

www.dualkimya.com

DUNYA GIDA TICARET VE SAN A.S.
www.belindagroup.com

E
ECZACIBASI HIJYEN URUNLERI
SAN. VE TIC.A.S.
www.eczacibasihijyen.com.tr

EEOSE LABORATUVARLARI
KOZM. LTD.STi.
www.eeose.com

EFE KOZMETIK
www.efekozmetik.com

EJDER KIMYA DANISMANLIK
SAN. VE TiC. LTD. STi.
www.ejderkimya.com

EKOKIMYA KIMYEVi UR.
SAN.TIC.LTD.STI.
www.ekokimya.net

EKSIMET LTD. STI.
www.eximet.biz

ELA KOZMETIK LTD.STI.
www.elacosmetics.com

ELIF KOZMETIK LTD.STI.
www.elifcosmetics.com

ELMADAG KIMYA LTD.STI.
www.elmadagkimya.com.tr

ELOPAR A.S.
www.elopar.com.tr

ELSO FRAGRANCES
www.elsokimya.com

ERQETiN GULYAGI A.S.
www.ercetin.com

ERDOGMUS PARFUM SANAYi
www.erdogmusparfum.com

ERKUL KOZMETIK A.S.
www.goldenrose.com.tr

ER-MAN KOZMETIK
PLASTIK LTD.STI.
www.ermankozmetik.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com




INDEX

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.

TIC.SAN. LTD.STi
www.dermokil.com.tr

ERTE KOZMETIK A.S.
www.roxanne.com.tr

ESPAS KOZMETIK A.S.
www.ixoraparfum.com

EVYAP SABUN, YAG,

GLISERIN SAN. VE TiC. AS.

www.evyap.com.tr

EUROMIS KIMYA
www.euromis.com

EYUP SABRI TUNCER
KOZMETIK.A.S.
www.eyupsabrituncer.com

EZEL KOZMETIK ITH.IHR.

TIC.SAN. LTD.STi
www.dermokil.com.tr

F
FiLiz CELIK LTD. STi.
www.filizcelik.com

FLORA UCAN YAGLAR
www.floraucanyaglar.com

FLORMAR
www.flormar.com

FON KOZMETIK LTD.STI.
www.fonkozmetik.com

FONEKS KOZMETIK
www.fonex.com.tr

FROMA KIMYA GIDA
VE AMB. LTD.
www.fromakimya.com
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FULSER KOZMETIK LTD. STI.
www.fulser.com.tr

FULYA KOZMETIK LTD. STI.
www.fulyakozmetik.com.tr

G

GATA KIMYA KOZMETIK
SAN.VE TiC.LTD.STI.
www.gatakimya.com

GELISIM KOZMETIK A.S.
www.gelisimkozmetik.com

GERCEK KOZMETIK&
ALTERNATIF KOZMETIK
www.rapunzelstore.com

GiZ COSMETICS LTD.STI.
www.gizcosmetics.com.tr

GOLD KiMYA URNLERI UR.
VE PAZ. A.S.
www.goldkimya.com

GULF TEMIZLIK A.S.
www.newcity.com.tr

GUL KOZMETIK LTD.STI.
www.gul.com.tr

GULEC KIMYA TEMIZLIK LTD.STI.

www.guleckimya.com.tr

GULER ELEKTRONIK
KOZMETIK A.S.
www.gulerelektronik.com

GULER KIMYA LTD. STi.
www.gulerchemical.com

GULSAH URETIM PAZARLAMA TiC.

www.gulsah.com.tr

GULTEKS DIS TICARET LTD. STi.

www.verdaa.com
www.gulteks.com.tr

GUNO PAZ. REK. TUR. SAN VE
TiC. AS.
www.guno.com.tr

GURKAN ROSEOIL INC.
www.gulsha.com.tr

H

HAIRTON A.S.
www.joykoz.com
www.hairton.com

HAYAT KIMYA SAN A.S.
www.hayat.com.tr

HAYAT LABORATUARI
KOZMETIK LTD.STI.
www.hayatlab.com.tr

HOBI KOZMETIK A.S.
www.hobikozmetik.com

HS SABUN KOZMETIK LTD.STI.

www.hskozmetik.com

HUNCA COSMETICS A.S.
www.hunca.com

HUMA KOZMETIK LTD.STI.
www.humakozmetik.com

IDA KIMYEVI VE SIHHI
MAD. LTD. STI.
www.idaltd.com
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IFFCO KISISEL BAKIM
URUNLERI
www.iffco.com

INNOVA COSMETICS
www.innovacosmetics.com

ISIK TERAPI
www.isikterapi.com
www.organicum.com

IPEK IDROFIL PAMUK A.S.
www.ipekpamuk.com.tr

J

JCR KOZMETIK PERAKENDE
MAGZACILIK TiC. AS.
www.atelierrebul.com

www.rebul.com

JUVENTA KOZ.UR.LTD.STI.
www.juventa.com.t

K
KADIOGLU KOZMETIK A.S.
www.gabrini.com

KAIZER AMBALAJ LTD. STI.
www.kaizer.com.tr

KALE KIMYA A.S.
www.kalekimya.com.tr

KALI KIMYA A.S.
www.kali.com.tr

KAMELYA KOZMETIK
LTD. STI.
www.kamelyacosmetics.com

KARADENIZ KOZ.SAN.INS.
VE TiC. LTD. STI.
www.karadenizkozmetik.com

KARDESLER GIDA
VE TEMIZLIK A.S.
www.javel.com.tr

KARDESLER UCAN
YAGLAR SANAYIi A.S.
www.freshnsoft.com

KAYLA KOZMETIK
www.kayla.com.tr

KAZANCI CEVRE TEK.
BIYOTEK.MUH.LTD.STI.
www.kazancionline.com

KESENLER KOZMETIK A.S.
www.kesenlerkozmetik.net

KIRMIZIGUL KOZMETIK LTD.STI.
www.kirmizigulgroup.com

KOMET KOZMETIK
LTD .STI.
www.kometkozmetik.com.tr

KONT KOZMETIK LTD. STi.
www.kontcosmetic.com

KOPAS KOZMETIK A.S.
www.kopas.com.tr

KORUMA TEMIZLIK A.S.
www.koruma.com

KOZ-AK KOZMETIK LTD. STI.
www.kozakkozmetik.com

KOSAN KOZMETIK PAZARLAMA
VE TICARET A.S.
www.flormar.com

KOZAS KOZMETIK A.S.
www.kontes.com.tr

KOZMO ARTI KIMYA
KOZMETIK LTD.STI.
www.kozmoarti.com

KOZMO KIMYA LTD.STI.
www.kozmokimya.com

KOZMOPLUS KOZMETIK
www.cosmoplus.com.tr

KURTSAN iLACLARI A.S.
www.kurtsan.com

L
LABER KIMYA
AR-GE SAN.TIC.
www.laberkimya.com

LACIVERT LOJISTIK
www.lacivertlojistik.com

LEVANTEN EV TEKSTILI LTD. STi.

www.machrique.com

LIDER KOZMETIKLTD.STI.
www.liderkozmetik.com

LILA KOZMETIK LTD.STI.
www.lilafix.com

LM KOZMETIK LTD.STI.
www.Imcosmetics.com

LTS LOTUS KOZMETIK LTD.STI.
www.ltscosmetics.com

LUX GROUP KOZ LTD.STI.
www.luxgroup.com.tr

M
MAKYAJ KOZMETIK LTD.STI.
www.makyajkozmetik.com.tr

MARKA KOZMETIK LTD.STI.
www.purixima.com

MAR-KOZ-SAN KOZ.LTD.STI.
www.fumekozmetik.com

MATSAN iC VE DIS
TICARET ILAC SAN. A.S.
www.matsanas.com

MATSAN GROUP (PHARMACEL
AEROSOL LTD.STI.)
www.matsangroup.com

MAYAN LTD.STI.
www.mayan.com.tr

MERKER KOZMETIK LTD.
www.merkerkozmetik.com.tr

MERT-KOZ LTD.STI.
www.mert-koz.com

MEY KOZMETIK ITHALAT
IHRACAT LTD.STI.
www.meykozmetik.com

MG GULCICEK (MG
INTERNATIONAL FRAGRANCE
COMPANY)

www.gulcicek.com

MHC MARMARA HIJYEN VE
KOZMETIK UR. LTD. STI.
www.marmaratemizlik.com

MiS NITA KOZMETIK A.S.
www.missnita.com

MOHEN KIMYEVIi MADDELER A.S.
www.mohen.com.tr

MONNA COSMETICS
www.mohnha.com.tr
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MORS KOZMETIK
www.morscosmetics.com

MOTIVA DIS TiC. LTD. STi.
0216 348 1033

N

NATUREL KOZMETIK LTD. STi.

www.pronwer.com

NETPAK ELEKT.PLASTIK
KOZMETIK LTD. STi.
www.net-pak.net

NEVA KOZMETIK LTD. STI.
www.nevakozmetik.com.tr

NUCOS KOZMETIK LTD. STI.
www.nucoscosmetics.com

NURAL DIS TICARET LTD. STi.

www.nural.biz

NURLIFE KOZMETIK LTD. STi.
www.nurlife.com
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ODAK KOZMETIK A.S.
www.odakcosmetics.com

OKYANUS KiMYA LTD. STI.
www.okyanuskimya.com.tr

OLIVOS PAZARLAMA
LTD. STI.
www.olivos.com.tr

ORJIN HIJYEN
VE SAGLIK LTD. STi.
www.orjinhijyen.com.tr

ORKIDE KOZMETIK A.S.
www.orkidecosmetics.com

OZDEN KiMYA VE PLASTIK
LTD.STI.
www.ozdengroup.com

OZTURK ILAC A.S.
www.ozturk.com.tr

OZUN KOZMETIK LTD. STI.
www.ozunkozmetik.co
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P
PAMIR KOZMETIK LTD.STI.
www.mysticalparfum.com

PEREJA COSMETICS
www.pereja.com.tr

PINKAR KIMYA A.S.
www.pinkar.com

PINKIM KOZMETIK A.S.
www.pinkim.com

PRIMO KIMYA A.S.
www.primo.com.tr

PROMAKS KIMYA LTD. STI.
www.promaks.net

PROMART PROMOSYON
LTD. STi.
www.prom-art.com

R
RAEN KIiSISEL BAKIM
URUNLERI LTD. STI.
www.raen.com.tr

REBUL KOZMETIK A.S.
www.rebul.com

RENKSAN Plastik Stinger
SAN.VE TiC. LTD. STI.
www.renksan.com.tr

ROSENSE COSMETICS
www.rosense.com

S/$ .
S.P.A.KOZMETIK A.S.
www.spakozmetik.com

SAPRO TEMIZLIK URUNLERI A.S.
www.sapro.com.tr

SARUHAN KIMYA A.S.
www.saruhan.com.tr

SCK ZETA COSMETICS
www.zetacompany.com

SEBA KIMYA A.S.
www.sebakimya.com

SEBAT KIMYA A.S.
www.fomy.com.tr

SELARDIS DOGAL KOZMETIK
www.selardis.com

SELESTA KOZMETIK
LTD. STi.
www.selesta.com.tr

SELUZ FRAGRANCE COMPANY
www.seluz.com

SENTEZ KOZMETIK &
KIMYA LTD. STi.
www.ellino.com.tr

SES KIMYA A.S.
www.seskimya.com.tr

SEVIMLER GIDA KOZLTD.STI.
www.sevimlerkozmetik.com

SEVINCLER SAGLIK URUNLERI A.S.
www.sevincler.com.tr

SOLARES LTD. STi.
www.solares.com.tr

SORA KOZMETIK SAN
Tic. AS.
www.soracosmetics.com

BEBAK KOZMETIK
LABORATUVARLARI A.S.
www.soracosmetics.com

SPC KOZMETIK LTD. STi.
www.spckozmetik.com

SUDESAN DETERGENTS
& COSMETICS
www.sudesan.com

SENYUVA FIRCA LTD. STi.
www.nivabrush.com

T
TAHA KIMYA VE KOZMETIK LTD. STi
www.biiwipes.com

TALIANI LTD. STI.
www.taliani.com.tr

TANACAN A.S.
www.tanacan.com

TAN-ALIZE KOZMETIK A.S.
www.farmasi.com.tr

TANAY TURIZM OTELCILIK LTD. STi.

www.tanay.net

TARIS ZEYTIN A.S.
www.ta-ze.com.tr

TARKO LTD. STi.
www.tarkokozmetik.com

TARSAN KOZMETIK A.S.
www.tarsan.com.tr

TAT KIMYA SABUN A.S.
www.tatkimya.com

TEMKO COSMETICS
www.temko.net

TiM KOZMETIK SABUN
OTEL MALZ. LTD. STi.
www.timkozmetik.com

TIBET iTH. IHR. & KOZMETIK
SAN. A.S
www.tibet.com.tr

TIMPA HiJ. MAD. LTD. STi.
www.timpaltd.com.tr

TiTiZ TEMIZLIK LTD. STi.
www.titiz.com.tr

TOPAZ DIS TICARET A.S.
www.topaztr.com

TREDA HIZLI TUKETIM
UR. LTD. STI.
www.blenior.com

TURK HENKEL KIMYA A.S.
www.henkel.com.tr

TURKLAB TIBBI MALZEMELER A.S.

www.turklab.com.tr

TURKUAZ LTD. STi.
0212 465 778

TURKUAZ MEDIKAL KOZMETIK LTD. STi.
www.turkuazsaglik.com.tr

TUTKU LTD. STi.
www.lapitak.com

u/0
UFT TEKSTIL GIDA LTD. STi.
www.ufttekstil.com.tr

UKIP KOZMETIK LTD. STi.
www.ukipcosmetic.com

ULUSOQY ILAC VE KOZMETIK A.S.
www.banhair.com.tr

UMDE MUH.MUT.KOLL. STi.
www.lanahygiene.com

UNICARE (ROZA) LTD. §Ti.
www.unicare.com.tr

UNIVERSAL KIMYA LTD. STi.
www.universalpl.com
www.bluemoore.com

UPI-UGUR PLASTIK LTD. STi.
www.vivol.com.tr

URHAN GROUP
www.urhangroup.com

UZMAN KOZMETIK LTD. STi.
www.uzmancosmetic.com

UNVER HIRDAVAT LTD. STI.
www.unver.com.tr

v
VENTEKS DIS TiC. LTD. STI.
www.venteks.com.tr

VENUS FIRCA URUNLERI LTD. STi
www.venusline.com.tr

VEPA FIRCA A.S.
www.vepafirca.com.tr

VERA KOZMETIK LTD. STi.
www.verakozmetik.com

VIKING TEMIZLIK
www.vikingtemizlik.com.tr

VI-VET KOZMETIK SAN.TIC. A_S.
www.vivetkozmetik.com

VK KIMYA KOZMETIK LTD. STi.
www.vk-cosmetics.com

Y
YALINKAYA KUAFOR
MALZEMELERI LTD. STI.
www.yalinkayatarak.com

YAGMUR KOZMETIK LTD. STi.
www.alamokozmetik.com

YASARLAR KOZMETIK A.S.
www.yasarlar.com.tr

YENSA DOGAL KOZMETIK URUNLERI
SANAYI VE TIC. LTD. STi
www.morethansoap.com

YESIL ILGAZ KOZMETIK
KIMYA LTD. STi.
www.yesililgazkozmetik.com

YESILGUN KOZMETIK
LTD.STI.
www.yesilgun.com.tr

YILDIZ KOZMETIK
LTD.STI.
www.siorecosmetics.com

z

ZEYTINDALI GIDA

LTD. STi.
www.midaszeytinyagi.com

ZIGAVUS ILAC KOZMETIK
LTD.STI.
www.zigavus.com

ZMHD KIMYA
www.flavia.com.tr

ZUMRUT KOZMETIK
www.zumrutkozmetik.com.tr

ZVS GIDA LTD. STi.
www.zeytinvs.com

7K DAGITIM MURAT TASTAN
www.spumy.com.tr
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Turkish Cosmetics proper noun ¢ 1° A national unit
that aims to bring contribution to the economy and exports by

bringing Turkish cosmetic porductsinaccordance withworldwide ;
brands. 0 2° A marketing expansion and developmental
entity that accelerates exports of the Turkish Cosmetics sector
through promotional strategy and private activities. 0 3° A

body of people with the principle of improving the public
perception of Turkish Cosmetics. O 4° A public body with aims to

. B . o
increase contribution and awareness at home and abroad. O 5

MILK
THERAPY

reamy Mousse

An industrial promotional group supporting branding activities
in the cosmetics sector through global marketing channels.

O http://www.immib.org.tr

Board Members

Ersin Tari ¢ Gold Kimya Uriinleri Ur. ve Paz. A.8.,0, Aysu Dalan Benlioglu O Dalan Kimya Endiistrisi A.S., Pervin Ejder O Ejder Kimya Dangmantik Sanayi Ve Ticaret
Lz, §ti., Bullent Konca O Giiliek Kimya ve Uganyaglar Sanayi ve Ticaret A.5., Ugur Adiyaman O Erkul Kozxmetik San. ve Tic. A.5, Faruk Yildiz O Tiet Ithalat Ihracat ve
Kozmetik Sanayi A.§., Hakan Glndiiz O Eczacibas: Hijyen Uriinleri San ve Tic. A.S., Oguzhan Aslan Evyap Sabun, Yag, Gliserin San. ve Tic. A.S.
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Experience the Turkish Quality and Originality.

w8
Cosmetics

Discover
the potential




